
CITY OF GRAND JUNCTION, COLORADO 

**************************************************************************************************** 

CONTRACT 

This CONTRACT is made and entered into this 7th day of January 2025, by and between 
the City of Grand Junction, Colorado, a government entity in the County of Mesa, State of 
Colorado, hereinafter in the Contract Documents referred to as the "Owner" and 
GFM|CenterTable, hereinafter in the Contract Documents referred to as the “Firm.” 

WITNESSETH: 

WHEREAS the Owner advertised that sealed Proposals would be received for furnishing 
all that is required for the provision of the Service(s) for the Project described by the Contract 
Documents, referred to herein as the Brand Identity Development Services for the New 
Community Recreation Center RFP-5523-24-KF. 

WHEREAS, the Owner has awarded the contract to the above-named Firm, which has 
demonstrated its readiness, willingness, and ability to provide the Service(s) specified in the 
Contract Documents. 

NOW, THEREFORE, in consideration of the compensation to be paid to the Firm, 
the mutual covenants hereinafter set forth and subject to the terms hereinafter stated, it is 
mutually covenanted and agreed as follows: 

ARTICLE 1 

Contract Documents: It is agreed by the Parties hereto that the following list of instruments, 
and documents which are attached hereto, bound herewith, or incorporated herein by 
reference constitute and shall be referred to either as the “Contract Documents” or the 
“Contract”, and all of the said instruments, and documents taken together as a whole 
constitute the Contract between the Parties hereto, and they are fully a part of this 
agreement as if they were set out verbatim and in full herein: 

The order of the contract document governance shall be as follows: 

a. The body of this Contract Agreement 
b. Solicitation Documents, including all Addenda: Brand Identity Development 

Services for the New Community Recreation Center (RFP-5523-24-KF) 
c. The Firm’s Response to the Solicitation 
d. Service Change Requests (directing changed service(s) to be performed) 
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e. Amendments 

ARTICLE 2 

Definitions: The clauses provided in the Solicitation apply to the terms used in the Contract 
and all the Contract Documents. 

ARTICLE 3 

Contract Service(s): The Firm agrees to furnish all labor, technology usage, equipment, 
materials, meetings, travel, mileage, per diem, permits, fees, and any other expense 
necessary, and required to complete the tasks associated with the Service(s) described, set 
forth, shown, and included in the Contract Documents. 

ARTICLE 4 

Contract Time: Adherence to the timeline is imperative for the fulfillment of this Contract. 
The Firm hereby commits to initiating the provision of the Service(s) stipulated herein 
upon the full execution of this Contract and undertakes to complete and deliver the 
Service(s) within the timeframes delineated in the Firm’s price proposal. 

ARTICLE 5 

Contract Price and Payment Procedures: The Firm shall accept, as full and complete 
compensation for the performance and completion of all the Services specified in the 
Contract Documents, a Not-to-Exceed amount of Forty-Nine Thousand Seven Hundred 
Fifty-One Dollars and 00/100 ($49,751.00). This amount is all-inclusive and represents the 
maximum compensation for the Contract. The amount of the Contract Price is and has 
heretofore been appropriated by the Grand Junction City Council for the use and benefit of 
this Project. The Contract Price shall not be modified except by Amendment or another 
written directive of the Owner. The Owner shall not issue an Amendment or other written 
directive that requires additional services to be performed, which services cause the 
aggregate amount payable under this Contract to exceed the amount appropriated for this 
Project, unless and until the Owner provides the Firm written assurance that lawful 
appropriations to cover the costs of the additional services have been made. 

ARTICLE 6 

Contract Binding: The Owner and the Firm each bind itself, its partners, successors, assigns, 
and legal representatives to the other party hereto in respect of all covenants, agreements, 
and obligations contained in the Contract Documents. The Contract Documents constitute 
the entire agreement between the Owner and Firm and may only be altered, amended, or 
repealed by a duly executed written instrument. Neither the Owner nor the Firm shall, without 
the prior written consent of the other, assign or sublet in whole or in part its interest under 
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any of the Contract Documents. Specifically, the Firm shall not assign any monies due or to 
become due without the prior written consent of the Owner. 

ARTICLE 7 

Severability: If any part, portion, or provision of the Contract shall be found or declared null, 
void, or unenforceable for any reason whatsoever by any court of competent jurisdiction or 
any governmental agency having the authority thereover, only such part, portion, or 
provision shall be affected thereby and all other parts, portions, and provisions of the 
Contract shall remain in full force and effect. 

IN WITNESS WHEREOF, City of Grand Junction, Colorado, has caused this Contract to be 
subscribed and sealed and attested on its behalf; and the Firm has signed this Contract the 
day and the year first mentioned herein. 

The Contract is executed in two counterparts. 

CITY OF GRAND JUNCTION, COLORADO 

By: 

Duane Hoff Jr., Contract Administrator Date 

GFM|CenterTable 

By: 

Ramonna Robinson, Founding Partner Date 
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Request for Proposal 

RFP-5523-24-KF 

Brand Identity Development Services for 
the New Community Recreation Center 

Responses Due: 
November 8, 2024, before 1:00 p.m. MST 

Accepting Electronic Responses Only 
Submitted Through the 

Rocky Mountain E-Purchasing System (RMEPS) 
https://www.bidnetdirect.com/colorado/city-of-grand-junction 

(The purchasing agent does not have access to or control the vendor side of RMEPS. 
If the website or other problems arise during response submission, the Proposer MUST 

contact RMEPS to resolve the issue before the response deadline 800-835-4603) 

NOTE: All City solicitation openings will be held virtually, 
information is in Section 1.8. 

Purchasing Agent: 
Kathleen Franklin 

kathleenf@gjcity.org 
970-244-1513 
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Section 1.0: Administrative Information & Conditions for Submittal 

1.1. Americans with Disability Act (ADA) Compliance Mandate: Following HB21-
1110. all documents produced and submitted in response to this solicitation must 
adhere to the provisions outlined in §§24-85-101, C.R.S., and subsequent sections, 
as well as the Accessibility Standards for Individuals with a Disability, as established 
by the Office of Information Technology under section §24-85-103 (2.5), C.R.S. 
Additionally, all documents must align with the State of Colorado's technology 
standards related to accessibility, including Level A.A. conformity with the latest 
iteration of the Web Content Accessibility Guidelines (WCAG) as integrated within the 
State of Colorado's technology standards. 

1.2. Required Review: The Proposer is responsible for thoroughly reviewing all 
solicitation documentation to gain a comprehensive understanding of the scope, 
specifications, project requirements, and all associated rules, regulations, laws, 
conditions, instructions, and procurement policies related to the solicitation process 
and the Project or Work outlined in this Request for Proposal (RFP). 

1.3. Issuing Office: This RFP is issued by the City of Grand Junction, Colorado (hereafter 
“City”). The Purchasing Agent responsible for this procurement is: 

Kathleen Franklin 
kathleenf@gjcity.org 

Except for pre-proposal or site visit meeting(s), all inquiries, concerns, clarifications, 
or communications regarding this solicitation—including those about the process, 
specifications, or project scope—must be submitted in writing to the Purchasing 
Agent. Any communication directed to other City personnel may result in the 
disqualification of the Proposer’s submission. 

1.4. Purpose: The City of Grand Junction, Colorado, on behalf of the Parks & Recreation 
Department, is seeking proposals from accomplished and qualified professional firms 
with expertise to assess the need for a brand identity for the new Community 
Recreation Center (CRC) and, if necessary, to develop a comprehensive brand. 
Public engagement services will be an integral part of this process. All services will 
be provided under the terms and conditions outlined in this RFP. 

1.5. The Owner: The City is the “Owner” which will act by and through its authorized 
representative(s); “Owner” or “City” may be used interchangeably throughout this 
Solicitation. 

1.6. Compliance: All Proposers, by submitting a proposal, commit to adhere to all 
conditions, requirements, and instructions in this RFP as stated or implied herein or 
modified by addenda. Should the Owner omit anything necessary to clearly 
understand the requirements, or should it appear that various instructions conflict, the 
Proposer(s) shall secure instructions from the Purchasing Agent before the submittal 
deadline. 
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1.7. Controlling Authority: The 2023 version of the City Procurement Policy applies to 
this Solicitation. 

1.8. Submission: See section 5.0 of this Solicitation for Preparation and Submittal Terms. 
Proposals shall be formatted as directed in Section 5. To participate in the solicitation 
opening, please utilize the following information and link: 

Solicitation Opening, Brand Identity Development Services for the New 
Community Recreation Center, RFP-5523-24-KF 
November 8, 2024, 1:00 p.m. (America/Denver) 

Please join the meeting from a computer, tablet, or smartphone. 
https://meet.goto.com/828040853 

Dial in using a phone. 
Access Code: 828-040-853 
United States: +1 (571) 317-3122 

Join from a video-conferencing room or system. 
Meeting ID: 828-040-853 
Dial in or type: 67.217.95.2 or inroomlink.goto.com 
Or dial directly: 828040853@67.217.95.2 or 67.217.95.2##828040853 

Get the app now and be ready when your first meeting starts: 
https://meet.goto.com/install 

1.9. Public Disclosure: Under the Colorado Open Records Act (CORA), all information 
(except for items designated as classified, confidential, or proprietary) within any bid 
or proposal is subject to public disclosure. Upon the issuance of an award and 
executed contract, both the solicitation file and the bid(s) or proposal(s) contained 
therein are subject to an Open Records Request. In instances of Solicitation or Project 
cancellation, public disclosure is contingent upon adherence to pertinent laws. 

1.10. Public Disclosure Record: If the Proposer knows its employee(s) or subcontractors 
having an immediate family relationship with an Owner employee or elected official, 
the Proposer must provide the Purchasing Agent with the name(s) of the individuals. 
The individuals are required to file a “Public Disclosure Record”, and/or a statement 
of financial interest, before conducting business with the Owner. 

1.11. Collusion Clause: Each Proposer, by submitting a proposal, certifies that it is not 
involved in any collusive action(s) or activity(ies) that may violate applicable federal 
or state antitrust laws, rules, and/or regulations. Any proposal(s) found to have 
evidence or reasonable belief of collusion among the Proposers will be rejected. The 
Owner reserves the right, at its discretion, to accept future proposals for the same 
service(s) or work from participants identified in such collusion. 

1.12. Gratuities: The Proposer shall certify and agree that no gratuities or kickbacks were 
or will be paid in connection with this Proposal and/or an award of a Contract, nor 
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were any fees, commissions, gifts, or other considerations made contingent upon the 
award of a Contract. If the Firm breaches or violates this warranty, the Owner may, 
at its discretion, terminate the Contract without liability to the Owner. 

1.13. Ethics: No Proposer shall accept or offer gifts or anything of value and/or enter into 
any business arrangement with any employee, official, or agent of the Owner. 

1.14. Altering Proposals: Any alterations made before the opening date and time must be 
initiated by the Proposer. Proposals may not be altered or amended after the 
submission deadline. 

1.15. Multiple Offers: If a Proposer submits more than one proposal, THE ALTERNATE 
PROPOSAL must be marked “ALTERNATE PROPOSAL.” The Owner reserves the 
right to make the award in the best interest of the Owner. 

1.16. Withdraw of Proposals: A proposal must be firm and valid for award and may not 
be withdrawn or canceled by the Proposer for sixty (60) days following the submittal 
deadline date, and only before award. 

1.17. Exclusions: No oral, telephonic, emailed, or facsimile proposal will be considered. 

1.18. Contract Documents: The Contract Documents consist of the complete solicitation 
and the Proposer’s response. Solicitation documents are available on the City 
Purchasing website under, Purchasing Bids. 

1.19. Questions Regarding Specifications or Scope of Services: All requests for 
clarification or interpretation of the Scope of Services/Work and Specifications must 
be submitted in writing via email to the Purchasing Agent by the inquiry deadline. 
Questions submitted after the deadline may not receive a response. 

1.20. Acceptance of Proposal Content: The Proposal selected by the Owner, if any, shall 
become a part of the Contract Documents. Failure of the successful Proposer to 
accept the obligations in the Contract may result in cancellation of the award and such 
Proposer may be removed from future solicitations. When a Contract is executed by 
and between the Proposer and the City, the Proposer may be referred to as the 
“Agency,” “Consultant,” “Contractor,” or “Firm.” 

1.21. Addendum: Official response to questions, interpretations, corrections, and changes 
to this solicitation or extensions to the opening/receipt date will be made by the 
Purchasing Agent by a written Addendum to the solicitation. The sole authority to 
authorize addenda shall be vested in the Purchasing Division. Addenda will be issued 
electronically through BidNet Direct Rocky Mountain E-Purchasing System website 
at https://www.bidnetdirect.com/colorado/city-of-grand-junction. A Proposer(s) must 
acknowledge receipt of all addenda in the proposal(s). 

1.22. Exceptions and Substitutions: All proposals meeting the intent of this RFP will be 
considered for the award. A Proposer that takes exception to the specifications does 
so at the Proposer’s risk. The Owner reserves the right to accept or reject any or all 
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substitutions or alternatives. When offering substitutions and/or alternatives, the 
Proposer must state any exception(s) in the section to which the exception(s) 
pertain(s). Exception/substitution, if accepted, must meet, or exceed the stated intent 
and/or specification(s). The absence of stated exception(s) indicates that the 
Proposer has not taken exception(s), and if awarded a Contract, shall hold the 
Proposer responsible for performing in strict accordance with the Contract 
Documents. 

1.23. Confidential Material: All materials submitted in response to this RFP shall ultimately 
become public record and shall be subject to inspection after the Contract award. 
“Proprietary or Confidential Information” is defined as any information that is not 
generally known to competitors and which provides a competitive advantage. 
Unrestricted disclosure of proprietary information places it in the public domain. Only 
submittal information identified with the words “Confidential Disclosure” and 
uploaded as a separate document may establish the information as confidential or 
proprietary. Any material the Proposer(s) intends to be treated as confidential or 
proprietary must include a written explanation for the request. Consistent with 
the Colorado Open Records Act (CORA), the request shall be reviewed and 
decided by the Owner. If denied, the Proposer will have the opportunity to withdraw 
its proposal or to remove the confidential or proprietary information. Neither cost nor 
pricing information nor the entire proposal may be claimed as confidential or 
proprietary. 

1.24. Response Material Ownership: All proposals become the property of the Owner 
upon receipt and may only be returned to the Proposer at the Owner’s option. 
Selection or rejection of the proposal shall not affect this right. The Owner shall have 
the right to use all ideas or adaptations of the ideas contained in any proposal 
received in response to this RFP, subject to limitations in the materials marked as 
“Confidential Material.” Disqualification of a proposal does not eliminate the City’s 
right. 

1.25. Minimal Standards for Responsible Prospective Proposers: The Proposer must 
affirmatively demonstrate its responsibility. To meet the minimum requirements, a 
prospective Proposer: 

Demonstrate the ability to adhere to the project schedule. 

Have a satisfactory record of performance of projects of similar scope and size. 

Maintain a satisfactory record of integrity and ethical conduct. 

Be qualified and eligible, based upon evaluation criteria, to receive an award and 
enter into a Contract with the Owner. 

Ensure that its/his/her Proposal(s) comply with the requirements provided in the 
“Preparation and Submittal of Proposals.” 
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1.26. Disqualification of a Proposer: A Proposal will not be accepted from, nor shall a 
Contract be awarded to, any person, firm, corporation, or entity that is in arrears to 
the Owner, upon debt or Contract, or that has defaulted, as surety or otherwise, upon 
any obligation to the Owner, or that is otherwise deemed irresponsible or unreliable. 

Proposers may be required to submit satisfactory evidence demonstrating its 
responsibility, practical knowledge of the Project it is proposing, and possession of 
the necessary financial and other resources to complete the proposed Service/Work. 
Either of the following reasons, without limitation, shall be considered sufficient to 
disqualify a Proposer and Proposal: 

More than one Proposal is submitted for the same Service/Work from an 
individual, firm, consultant, contractor, or corporation under the same or different 
name; and 

Evidence of collusion among Proposers. Any participant in such collusion shall not 
receive recognition as a Proposer for any future Service/Work of the Owner until 
such participant has been reinstated as a qualified Proposer. 

1.27. Taxes: The Owner is exempt from State, County, and Municipal Taxes and Federal 
Excise Taxes; therefore, all fees shall not include taxes. 

1.28. Sales and Use Taxes: The Firm and all subcontractors are required to obtain 
exemption certificates from the Colorado Department of Revenue for sales and use 
taxes. Proposals shall reflect the removal of sales and use tax on materials, fixtures, 
and equipment. 

1.29. Federal Taxpayer Identification Certificate: Successful Proposer(s) new to 
conducting business with the City must furnish a completed standard “Federal 
Taxpayer Identification Certificate (W-9)” before the Contract is executed. 
Additionally, the City reserves the right to request a current W-9 from established 
business relationships as necessary. 

1.30. Public Opening: The opening of the Proposal(s) shall be conducted publicly in a 
virtual meeting following the proposal deadline. Proposers, representatives, and 
interested people may be present. Proposals shall be received and acknowledged to 
maintain transparency in the process. As per the nature of an RFP, only the company 
name(s) and the business location of the proposing Proposer(s) will be disclosed. 

Section 2.0: General Contract Terms and Conditions 

2.1. Acceptance of Terms: A proposal submitted in response to this RFP shall constitute 
a binding offer which shall be acknowledged by the Proposer on the Letter of Interest 
or Cover Letter. The Proposer must be legally authorized to execute a Letter of 
Interest or Cover Letter together with contractual obligations. By submitting a 
proposal, the Proposer accepts all terms and conditions including compensation, as 
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set forth herein/the Contract Documents. A Proposer shall identify clearly and 
thoroughly any variations between its proposal and the Owner’s requirements. Failure 
to do so may be deemed a waiver of any right(s) to subsequently modify the term(s) 
of performance, except as specified in the RFP. 

2.2. Execution, Correlation, Intent, and Interpretations: The Contract Documents shall 
be signed by the Owner and the Firm. By executing the Contract, the Firm represents 
that it has familiarized itself with the conditions under which the Service is to be 
performed and correlated its observations with the requirements of the Contract 
Documents. The Contract Documents are complementary, and what is required by 
anyone, shall be as binding as if required by all. The Contract Documents intend to 
include all labor, materials, equipment, services, and other items necessary for the 
proper execution and completion of the Scope of Services as defined in the technical 
specifications contained herein. 

2.3. Permits, Fees, & Notices: The Firm shall secure and pay for all permits, 
governmental fees, and licenses necessary for the proper execution and completion 
of the Services. The Firm shall give all notices and comply with all laws, ordinances, 
rules, regulations, and orders of any public authority, including the City, bearing on 
the performance of the Service(s). If the Firm observes that any of the Contract 
Documents are at variance in any respect, it shall promptly notify the Purchasing 
Agent in writing, and necessary changes will be made to reconcile the variation as 
determined to be in the best interest of the City. If the Firm performs any Services 
knowing it to be contrary to such laws, ordinances, rules, and regulations, and without 
such notice to the Owner, it shall assume full responsibility and shall bear all costs 
attributable to the non-conforming Services. 

2.4. Responsibility for those Performing the Services: The Firm shall be responsible 
to the Owner for the acts and omissions of its employee(s) and all other person(s) 
performing any of the Services under the Contract. 

2.5. Payment & Completion: The Contract Sum is stated in the Contract and is the total 
amount payable by the Owner to the Firm for the performance of the Service(s) under 
the Contract. Upon receipt of written notice that the deliverable(s) is ready for final 
inspection and acceptance and upon receipt of the invoice for payment, the Owner’s 
Project Manager will promptly make such inspection and, when the Owner finds the 
Service(s) acceptable under the Contract and the Contract fully completed, the Owner 
shall make payment in the manner provided in the Contract Documents. Partial 
payments will be based upon estimates prepared by the Firm of the value of 
Service(s) performed under the Contract Documents. The Service(s) performed by the 
Firm shall follow generally accepted professional practices and the level of competency 
presently maintained by other practicing professional Agencies in the same or similar 
type of Service(s) in the community. The Service(s) to be performed by the Firm 
hereunder shall be done in compliance with applicable laws, ordinances, rules, and 
regulations. 
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2.6. Changes in the Services: The Owner, without invalidating the Contract, may order 
changes in the Services within the general scope of the Contract consisting of 
additions, deletions, or other revisions. All such changes in the Services shall be 
authorized by Change Order/Amendment and shall be executed under the applicable 
conditions of the Contract. A Change Order/Amendment is a written order to the Firm 
signed by the Contact Administrator issued after the execution of the Contract, 
authorizing a change in the Services or an adjustment in the Contract sum or the 
Contract time. 

2.7. Minor Changes in the Services: The Owner shall have the authority to order minor 
changes in the Services not involving an adjustment to the Contract Sum or an 
extension of the Contract Time and not inconsistent with the intent of the Contract. 

2.8. Correction of Services: All Services/Deliverables shall meet a standard comparable 
to the prevailing skill and expertise in the relevant market or industry. If any 
Services/Deliverables provided by the Firm are found by the Owner to be non-
conforming to the terms of the Contract, the Firm shall promptly correct such issues. 
The Firm shall bear all expenses associated with the correction of the rejected 
Services, including any additional Services required by the Owner as a result thereof, 
at no additional cost to the Owner. 

2.9. Acceptance Not Waiver: The Owner's acceptance of or approval of Service(s) 
furnished hereunder shall not in any way relieve the Firm of its responsibility to 
maintain the high quality, integrity, and timeliness of its Services. The Owner's 
approval or acceptance of, or payment for, any Services shall not be construed as a 
future waiver of any right(s) under the Contract, or of any cause of action arising out 
of performance under this Contract. 

2.10. Change Order/Amendment: No oral statement of any person shall modify or 
otherwise change, or affect the terms, conditions, or specifications stated in the 
Contract. All amendments to the Contract shall be made in writing by the City Contract 
Administrator. 

2.11. Assignment: The Firm shall not sell, assign, transfer, or convey the Contract 
resulting from this RFP, in whole or in part, without the prior written approval from the 
Owner. 

2.12. Compliance with Laws: Proposals must comply with all Federal, State, County, and 
local laws governing the Service and the fulfillment of the Service(s) for and on behalf 
of the public. The Firm hereby warrants that it is qualified to assume the 
responsibilities and render the Services described herein and has all requisite 
corporate authority and professional licenses in good standing as required by law. 

2.13. Debarment/Suspension: The Firm hereby certifies that the Firm is not presently 
debarred, suspended, proposed for debarment, declared ineligible, or voluntarily 
excluded from covered transactions by any governmental department or agency. 
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2.14. Confidentiality: All information disclosed by the Owner to the Proposer and/or the 
Firm for the Services to be performed or information that comes to the attention of the 
Firm during the performance of such Services is to be kept strictly confidential. 

2.15. Conflict of Interest: No public official and/or Owner employee shall have interest in 
the Contract resulting from this RFP. 

2.16. Cancelation of Solicitation: Any solicitation may be canceled by the Owner, or any 
solicitation proposal response may be rejected in whole or in part when it is in the 
best interest of the City. 

2.17. Contract: This solicitation, the Proposer’s proposal/submitted documents, and any 
negotiations, when properly accepted by the Owner, shall constitute an enforceable 
agreement equally binding between the Owner and the Firm. The Contract represents 
the entire and integrated agreement between the City and the Firm, collectively the 
Parties, and supersedes all prior negotiations, representations, or agreements, either 
written or oral, including the solicitation documents. The Contract may be amended 
or modified only with Amendment. 

2.18. Contract Termination: The Contract shall remain in effect until any of the following 
occurs: (1) Contract expires; (2) completion of Services; (3) final acceptance of 
Services; or (4) for convenience terminated by either party with a written Notice of 
Cancellation stating therein the reasons for such cancellation and the effective date 
of cancellation at least thirty days past notification. 

2.19. Employment Discrimination: During the performance of any Services, the Firm 
agrees to: 

2.19.1. Not discriminate against any employee or applicant for employment because 
of race, religion, color, sex, age, disability, citizenship status, marital status, 
veteran status, sexual orientation, national origin, or any legally protected 
status except when such condition is a legitimate occupational qualification 
reasonably necessary for the normal operations of the Firm. The Firm agrees 
to post in conspicuous places, visible to employees and applicants for 
employment, notices setting forth the provisions of this nondiscrimination 
clause. 

2.19.2. In all solicitations or advertisements for employees placed by or on behalf of 
the Firm, shall state that such Firm is an Equal Opportunity Employer. 

2.19.3. Notices, advertisements, and solicitations placed following federal law, rule, or 
regulation shall be deemed sufficient for meeting the requirements of this 
section. 

2.20. Immigration Reform and Control Act of 1986 and Immigration Compliance: The 
Firm certifies that it does not and will not during the performance of the Contract 
employ personnel without authorization services or otherwise violate the provisions 
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of the Federal Immigration Reform and Control Act of 1986 and/or law regulating 
immigration compliance. 

2.21. Failure to Deliver: In the event of failure of the Firm to perform under the Contract, 
the Owner, after due oral or written notice, may procure Services from other sources 
and hold the Firm responsible for any and all costs resulting in the purchase of 
additional Services and materials necessary to perform the Service(s). This remedy 
shall be in addition to any other remedies that the Owner may have. 

2.22. Failure to Enforce: Failure by the Owner at any time to enforce the provisions of the 
Contract shall not be construed as a waiver of any such provisions. Such failure to 
enforce shall not affect the validity of the Contract or any part thereof, or the right of 
the Owner to enforce any provision of the Contract at any time under the terms 
thereof. 

2.23. Force Majeure: The Firm shall not be held responsible for failure to perform the duties 
and responsibilities imposed by the Contract due to legal strikes, fires, riots, 
rebellions, and acts of God beyond the control of the Firm unless otherwise specified 
in the Contract. 

2.24. Indemnification: The Firm shall defend, indemnify, and save harmless the Owner 
and all its officers, employees, insurers, and self-insurance pool, from and against all 
liability, suits, actions, or other claims of any character, name, and description brought 
for or on account of any injuries or damages received or sustained by any person, 
persons, or property on account of any negligent act or fault of the Firm, or of any 
Firm’s agent, employee, subcontractor or supplier in the execution of, or performance 
under, the Contract which may result from proposal award. The Firm shall pay any 
judgment concerning costs that may be obtained by and/or against the Owner arising 
out of or under the performance or non-performance. 

2.25. Independent Firm: The Firm shall be legally considered an independent Firm and 
neither the Firm nor its employees shall, under any circumstances, be considered 
servants, or agents of the Owner. The Owner shall be at no time legally responsible 
for any negligence or other wrongdoing by the Firm, its servants, or agents. The 
Owner shall not withhold from the Contract, payments to the Firm any federal or state 
unemployment taxes, federal or state income taxes, Social Security, or any other 
amounts for benefit(s) to the Firm. Further, the Owner shall not provide to the Firm 
any insurance coverage or other benefits, including Workers' Compensation, normally 
provided by the Owner to its employees. 

2.26. Ownership: All documents, plans, concepts, and work prepared under the Contact, 
etc., created by the Firm for this Service, shall become the property of the Owner. All 
information furnished by the Owner is and shall remain the Owner's property. 

2.27. Patents/Copyrights: The Firm agrees to indemnify and hold harmless the Owner 
from any claims, including but not limited to those related to patents, copyrights, 
trademarks, or any other form of intellectual property rights infringement. In no event 
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shall the Owner be held liable to the Firm for any damages, awards, costs of defense, 
or other expenses arising from allegations of intellectual property infringement. Any 
agreement resulting from the response to this Solicitation shall be rendered null and 
void in the event of patent, copyright, or other intellectual property infringement. This 
includes but is not limited to the creation of derivative works based on the intellectual 
property of others. 

2.28. Governing Law: The Contract and/or any agreement(s) as a result of responding to 
this RFP shall be deemed to have been made in, and shall be construed and 
interpreted by, the laws of the City of Grand Junction, Mesa County, Colorado. Any 
action arising out of or under this Solicitation and/or Contract shall be in District Court 
21st Judicial District, Mesa County, Colorado. 

2.29. Expenses: Expenses incurred in the preparation, submission, and presentation of a 
proposal in response to this solicitation are the responsibility of the Firm and shall not 
be charged to the Owner. 

2.30. Sovereign Immunity: The Owner specifically reserves and asserts its rights under 
Colorado law and the cases applying and construing the same, governmental 
immunity. See 24-10-101 C.R.S et seq. 

2.31. Public Funds/Non-Appropriation of Funds: Funds for payment have been 
provided through the Owner’s budget approved by the City Council for the stated 
fiscal year only. Colorado law prohibits the obligation and expenditure of public funds 
beyond the fiscal year for which a budget has been approved. Therefore, anticipated 
obligations that may arise past the end of the stated Owner’s fiscal year shall be 
subject to budget approval. The Contract will be subject to and provide a non-
appropriation of funds clause under Colorado law. 

2.32. Performance of the Contract: The Owner reserves the right to enforce the 
performance of the Contract in any manner prescribed by law or equity as deemed 
by the Owner to be in the best interest of the Owner (in the event of breach or default) 
of resulting Contract award. 

2.33. Default: The Owner reserves the right to terminate the Contract in the event the Firm 
fails to meet delivery, or completion schedule(s) or otherwise performs under the 
Contract. Breach of Contract or default authorizes the Owner to purchase like 
services elsewhere and charge the full cost to the defaulting Firm. 

2.34. Piggyback: Agreements resulting from this solicitation are intended primarily for the 
Owner. However, other governmental entities may be extended the opportunity to 
utilize the awarded Contract, contingent upon the agreement of the successful 
Proposer and the participating agencies. All participating entities must adhere to the 
specifications, terms, conditions, and contract prices established within the 
agreement. Each governmental entity shall establish its own contract, issue its own 
orders, be invoiced directly, make its own payments, and issue its own exemption 
certificates as required. 
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It is understood and agreed that the City is not a legally binding party to any 
contractual agreement made between another governmental entity and the Firm as a 
result of this solicitation. The City shall not be held liable for any costs or damages 
incurred by any other entity. 

2.35. Definitions: 

2.35.1. “Agency,” “Consultant,” “Contractor,” or “Firm” is the individual, organization, 
entity, or consultant identified as such in the proposal and throughout the 
Contract. The term encompasses the Agency, Consultant, Contractor, Firm, or 
its authorized representative(s). 

2.35.2. “City” or “Owner” is the City of Grand Junction, Colorado, and is referred to 
throughout the Contract Documents. 

2.35.3. “Contract Sum” is the total amount payable, as specified in the Contract 
Documents, that the City agrees to pay the Firm/Contractor for the full and 
satisfactory completion of the Services/Work, including all materials, labor, 
equipment, services, and any other obligation required under the Contract 
Documents. The Contract Sum may be established as a Fixed Lump Sum, 
Guaranteed Maximum Price (GMP), or a Not-to-Exceed amount, depending on 
the terms outlined in the Contract Documents. Any adjustment to the Contract 
Sum shall be made only following the provisions of the Contract Documents 
and must be duly authorized by the Parties. 

2.35.4. “Deliverable” refers to any tangible or intangible work product, report, 
document, presentation, or other output produced by the Firm as part of the 
Service(s). All deliverables must comply with the Americans with Disabilities Act 
(ADA) and HB21-1110, which mandates adherence to the provisions outlined 
in §§24-85-101, C.R.S., and subsequent sections, as well as the Accessibility 
Standards for Individuals with a Disability established by the Office of 
Information Technology under section §24-85-103(2.5), C.R.S. Additionally, all 
documents must align with the State of Colorado's technology standards related 
to accessibility, including Level A.A. conformity with the latest iteration of the 
Web Content Accessibility Guidelines (WCAG) as integrated within the State of 
Colorado's technology standards. 

2.35.5. “Key Personnel” designates the crucial individual(s) from the Agency or Firm 
essential for the successful execution and completion of the Services. The 
individual(s) will possess specialized skills, knowledge, or experience required 
for the Project’s specific scope of work. 

2.35.6. “Proposer” refers to the person(s) legally authorized by the Agency or Firm to 
make an offer and/or submit a response fee proposal in response to the RFP. 

2.35.7. “Project” or “Work” refers to the endeavor outlined in this solicitation to create 
the product, service, or deliverable. 
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2.35.8. “Services” includes all labor, materials, equipment, and/or professional skills 
necessary to produce the Work and meet the requirements of the Contract 
Documents. 

2.35.9. “Subcontractor” is a person(s) or organization that has a direct contract with the 
Agency to perform any of the service(s). The term subcontractor is referred to 
throughout the Contract and means the subcontractor or its authorized 
representative. 

Section 3.0: Insurance 

3.1. Insurance Requirements: The selected Firm agrees to procure and maintain, at its 
own cost, policies of insurance sufficient to insure against all liability, claims, 
demands, and other obligations assumed by the Firm under the Contract. Such 
insurance shall be in addition to any other insurance requirements imposed by the 
Contract or by law. The Firm shall not be relieved of any liability, claims, demands, or 
other obligations assumed under the Contract because it failed to procure or maintain 
insurance in sufficient amounts, durations, or types. 

The Firm shall procure and maintain and, if applicable, shall cause any subcontractor 
of the Firm to procure and maintain insurance coverage listed below. Such coverage 
shall be procured and maintained with forms and insurance acceptable to the Owner. 
All coverage shall be continuously maintained to cover all liability, claims, demands, 
and other obligations assumed by the Firm under the Contract. In the case of any 
claims-made policy, the necessary retroactive dates and extended reporting periods 
shall be procured to maintain such continuous coverage. Minimum coverage limits 
shall be as indicated below unless specified otherwise in the Special Conditions: 

(a) Worker Compensation and Employers’ Liability: The Firm shall comply with all 
State of Colorado Regulations concerning Workers’ Compensation and other 
statutory insurances as required. 

(b) Commercial General Liability with minimum combined single limits of: 

ONE MILLION DOLLARS ($1,000,000) per occurrence 

TWO MILLION DOLLARS ($2,000,000) aggregate. 

The policy shall apply to all premises, products, and completed operations. The policy 
shall include coverage for bodily injury, broad form property damage (including 
completed operations), personal injury (including coverage for contractual and 
employee acts), blanket contractual, products, and completed operations. The policy 
shall contain a severability of interest provision. 

(c) Automobile Liability insurance with minimum combined single limits for bodily 
injury and property damage of: 
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ONE MILLION DOLLARS ($1,000,000) per occurrence 

ONE MILLION DOLLARS ($1,000,000) aggregate 

This coverage applies to each of the Firm's owned, non-owned, and hired vehicles 
used in the performance of the Services/Work. 

(d) Professional Errors and Omissions Liability Insurance policy with a minimum 
coverage of: 

ONE MILLION DOLLARS ($1,000,000) per claim 

TWO MILLION DOLLARS ($2,000,000) aggregate 

This policy shall provide coverage to protect the Firm against liability incurred 
because of the professional services performed in response to this Solicitation. 

(e) Intellectual Property Infringement Insurance policy with a minimum of: 

ONE MILLION ($1,000,000) for each occurrence and 

ONE MILLION ($1,000,000) aggregate 

3.2. Additional Insured Endorsement: The policies required by paragraphs (b), (c), and 
(e) above shall be endorsed to include the City, its elected and appointed Officials, 
employees, and volunteers as Additional Insureds. Every required policy above shall 
serve as primary insurance, with any insurance carried by the Owner, its officers, or 
its employees, or carried by or provided through any Owner’s insurance pool being 
considered excess and not contributory insurance to that provided by the Firm. The 
Firm shall be solely responsible for any deductible losses under any policy required 
above. 

Section 4.0: Specifications/Scope of Services 

4.1. General/Background: The City of Grand Junction is developing a new Community 
Recreation Center (CRC) to serve as a hub for recreation, fitness, and community 
engagement. This facility aims to meet the growing demand for modern, inclusive 
spaces that support health and wellness while offering diverse programming for 
residents of all ages. With input from the community, the CRC will feature state-of-
the-art amenities and services designed to enhance quality of life and foster a sense 
of belonging across the city. For more information, visit the Community Recreation 
Center Project. 

4.2. Project Overview: The City of Grand Junction is seeking professional services to 
evaluate the need for a brand identity for the new Community Recreation Center 
(CRC) and, if necessary, develop a comprehensive brand that reflects the facility's 
purpose and community impact. 
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4.3. Scope of Services: The City is seeking professional services to assess the need for 
a brand identity for the Community Recreation Center and, if required, develop a 
comprehensive brand. This includes creating a name and 3-5 logo options that will 
influence the final signage and wayfinding program. The selected firm will facilitate 
public engagement through two meetings and a survey, conduct planning sessions, 
and present to both the Parks & Recreation Advisory Board and the City Council. 

4.4. Experience: The selected Firm must have a minimum of five years of experience in 
business as a full-service branding and marketing agency. Alternatively, if in business 
for fewer than five years, the agency’s principal(s) must have a combined experience 
of 10 years. The selected Firm should have relevant experience in local government 
branding and marketing space, having completed at least one successful brand 
architecture, identity, naming, or logo graphic design project for a government entity 
within the last three years, utilizing a public engagement process. 

4.5. Requirements: 

4.5.1. The Proposer must demonstrate the ability to effectively plan, organize, promote, 
and facilitate public meetings and engagement processes that actively involve the 
community, fostering a sense of ownership in the branding process. 

4.5.2. The Proposer must have proven proficiency in facilitating public engagement 
meetings, including setting ground rules, maintaining focus on the agenda and 
allotted time, managing dissent, and effectively guiding discussions. 

4.5.3. The Proposer must designate a qualified project manager responsible for driving 
the project’s delivery process and leading the City through the various phases of 
the project to completion. 

4.5.4. The Proposer must possess strong public speaking skills and be capable of 
delivering articulate, inclusive presentations to large groups, including residents, 
boards, and city council members. 

4.5.5. All personnel engaged in the Service for this project must likewise be qualified and 
licensed to perform necessary duties/roles. The Proposer may engage local, 
qualified partners in the design. 

4.5.6. The Proposer must submit a written statement confirming the following: 

A. Full disclosure of any incidents of default on past projects where the 
Firm or a related entity acted as the project designer, including the 
status of such incidents. 

B. Full disclosure of any liabilities, contingent liabilities, obligations, 
charges, liens, covenants, off-balance sheet financing arrangements, 
defaults, pending legal action, or other matters that may impact the 
Firm’s ability to execute the Project. 
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4.6. Deliverables: 

4.6.1. Facilitation of two (2) public engagement meetings. 

4.6.2. Development and administration of one (1) public survey, utilizing the City’s 
distribution list of 20,000 residents. 

4.6.3. Identify and Coordinate planning meetings, before both the first and second public 
meeting. 

4.6.4. One (1) meeting with the Parks & Recreation Advisory Board (PRAB), consisting 
of local executives and business leaders serving as a sounding board. 

4.6.5. One (1) presentation to the City Council. 

4.6.6. Preparation of brand standards and guidelines for logos, colors, and fonts, 
including digital files in common publishing formats requested by the City. 

4.6.7. All public comments, whether by hard copy or electronic survey, are to be 
preserved, scanned, and provided electronically to the City. 

4.7. Project Schedule: Proposer shall include a project schedule, delineating 
calendar of events proposed to meet the projected deadline of May 15, 2025. 

the 

4.8. Special Conditions & Provisions: 

4.8.1. Questions Regarding the Solicitation Process or the Scope of Services: 

Kathleen Franklin, Purchasing Agent 
kathleenf@gjcity.org 

4.8.2. Budget: The project budget shall not exceed $50,000. 

4.8.3. Non-Exclusive: This Contract is non-exclusive. The City reserves the right, at its 
sole discretion, to engage other entities for services covered by this contract. 
Similarly, the Firm is not obligated to maintain an exclusive working relationship 
with the City and retains the right to enter a contract(s) for similar services with 
other parties. 

4.8.4. Fee/Price Proposal: Pricing for the services shall be “all-inclusive” encompassing 
all relevant costs, including but not limited to labor, materials, meetings, 
conference calls, travel expenses, permits, fees, and any other associated costs 
necessary for the successful execution of the professional services. 

The Firm must submit a not-to-exceed cost amount, using the Solicitation 
Response form found in Section 7.0. In Addition, the proposal must include a 
comprehensive cost breakdown with detailed rate sheets, outlining all applicable 
costs associated with delivering the services. Provide transparent hourly rates and 
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flat rate fees, where applicable, along with a clear payment structure for 
understanding billing procedures 

The Owner shall not pay nor be liable for any other additional costs outside of the 
agreed pricing structure. This includes, but is not limited to, taxes, insurance, 
interest, penalties, termination payments, attorneys’ fees, liquidated damages, 
etc. 

All fees and pricing will be subject to negotiation between the Firm and the Owner. 

4.8.5. Laws, Codes, Rules, and Regulations: The Firm shall ensure that all Services 
provided meet all Federal, State, County, and City laws, codes, rules, regulations, 
and requirements for providing such Services. 

4.8.6. Contract: A binding Contract shall consist of (1) the RFP and any Addendum(s) 
thereto, (2) the Proposer’s response (Proposal) to the RFP, (3) any clarification of 
the Proposal, if applicable, and (4) the City’s Purchasing Department’s acceptance 
of the proposal through a “Notice of Award.” All Exhibits and Attachments within 
the RFP are incorporated into the contract by reference. 

A. The Contract expresses the complete agreement of the parties and, 
performance shall be governed solely by the specifications and 
requirements contained therein and other laws as applicable. 

B. Any change to the Contract, whether by modification and/or 
supplementation, must be accomplished by a formal Contract 
Amendment signed and approved by and between the duly authorized 
representative of the Proposer and the Contract Administrator or by a 
modified Purchase Order/Contract before the effective date of such 
modification. The Proposer expressly and explicitly understands and 
agrees that no other method and/or no other document, including acts 
and oral communications by or from any person, shall be used or 
construed as an amendment or modification to the Contract. 

4.8.7. Project Manager/Administrator: The Project Manager will be responsible for 
promptly making decisions regarding services or work proposed or performed by 
the Firm, ensuring they align with the defined scope of the project. The Project 
Manager is also tasked with approving and accepting all services and work 
completed under the Contract. 

During the Contract period, all notices, letters, submittals, and other 
communications intended for the City should be directed to: 

Dave Renninger, Community Recreation Center Manager 
City of Grand Junction, Parks and Recreation Department 
1340 Gunnison Ave 
Grand Junction, CO 81501 
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4.8.8. Contract Administrator: The City’s Contract Administrator for this project is 
Duane Hoff, Jr., CPPB. All contract-related inquiries, issues, change orders, 
amendments, and communications during the provision of services should be 
directed to: 

Duane Hoff, Jr., Contract Administrator 
duaneh@gjcity.org 
(970) 244-1545 

4.9. Attached Documents: 

Appendices* If the link is not functioning, please try an alternate browser and refresh 
the page. 

There are no attachments for this solicitation. 

4.10. Tentative Calendar of Events: 

Solicitation available October 10, 2024 

Inquiry deadline, no questions after this date October 25, 2024, close of business 

Final Addendum Posted, if required October 29, 2024 

Submittal deadline for proposals November 8, 2024, 1:00 p.m. MST 

Owner evaluation of proposals November 8-15, 2024 

Interviews, if required December 2-3, 2024 

Final Selection December 9, 2024 

Contract execution December 16, 2024 

Project Completion May 15, 2025 
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Section 5.0: Preparation and Submittal of Proposals 

Submission: Each proposal shall be submitted in electronic format only, adhering 
to HB21-1110 and only through BidNet Direct Rocky Mountain E-Purchasing 
System website link: (https://www.bidnetdirect.com/colorado/city-of-grand-junction). 
This site offers both “free” and “paying” registration options which allow for full access to 
the City’s documents and electronic submission of proposals. (Note: “free” registration 
may take up to 24 hours to process. Please Plan accordingly.) Please view the 
“Electronic Vendor Registration Guide” at https://www.gjcity.org/501/Purchasing-Bids 
for details. (The purchasing agent does not have access to or control the vendor side of 
RMEPS. If there are website or other problems that arise during response submission, 
the Proposer MUST contact RMEPS to resolve the issue before the response deadline 
800-835-4603). 

To ensure accurate comparison and evaluation, proposals must adhere to the format 
outlined in Section 5.0 “Preparation and Submittal of Proposals.” The uploaded response 
to this RFP should be a single PDF document containing all necessary information. 
Proposers must demonstrate an interest in this Project, highlight relevant experience, 
and address its capability to fulfill the Scope of Service(s) stated herein. Proposals must 
follow the specified formatting from A to H as required by the Owner for proper 
comparison and evaluation: 

Proposals should be limited to a maximum of 40 pages 

A. Cover Letter: The Proposer(s) must submit a cover letter that succinctly explains 
its interest and expertise in providing the services outlined in this Solicitation. The 
letter will include a summary of the Proposer's relevant qualifications, experience, 
and expertise. 

The cover letter must include the name, address, phone number, and email address 
of the Firm's principal contact person, as well as identify the individual(s) authorized 
to make presentations and formal commitments on behalf of the Firm. The letter 
shall bear the signature of the person having proper authority to commit the Firm 
and specify its role and signature authority. 

By submitting a response to this Solicitation, the Proposer agrees to all 
requirements outlined herein, including compliance with all contractual, legal, and 
ethical standards related to the project. 

B. Solicitation Response Form: The Proposer must complete and submit the 
Solicitation Response Form, found in Section 7.0, as part of the proposal. 

C. Qualifications, Experience, Credentials, and Capacity: The Proposer must 
present its qualifications, relevant experience, and the capacity to successfully 
deliver the branding and public engagement services required for this project. The 
proposal should include detailed resumes of key personnel, highlighting 
qualifications, relevant experience, and office locations. 
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The Proposer should emphasize a proven track record of managing similar branding 
and public engagement projects, with a focus on meeting deadlines, staying within 
budget, and achieving high-quality outcomes. A highly skilled and experienced 
project team is essential to the successful execution of the project and achieving 
the City’s objectives. 

D. Strategy and Implementation Plan: The Proposer must provide a detailed 
strategy for delivering the professional services outlined in the Scope of Services 
that aligns with the City’s objectives for the Community Recreation Center branding 
project. The plan should demonstrate the Proposer’s understanding of the City’s 
goals, particularly the development of a brand identity, and outline the best 
approach for executing the brand assessment, creation, and public engagement 
efforts. 

The plan should highlight any value-added components, including innovative 
approaches to public engagement, branding design, or strategies for community 
involvement. 

An implementation schedule must be provided, clearly outlining key milestones, 
deadlines, and deliverables, along with the time and resources required from City 
personnel. This comprehensive plan will showcase the Proposer’s capability to 
meet the City’s objectives and successfully deliver an impactful and high-quality 
brand identity for the facility. 

E. References: Proposer(s) must provide at least three (3) references from the past 
two years, ideally from clients in similar fields, who can attest to the Firm’s 
experience in delivering branding services, public engagement, or similar 
professional services. These references should confirm the Firm's ability to deliver 
services aligned with the scope and scale outlined in this RFP. 
For each reference, include: 

(a) Client’s name and address 

(b) Point of contact (name, telephone number, and email address) 

(c) Dates of service 

(d) The Firm’s key personnel assigned to the project and identify the specific 
roles in delivering the branding and public engagement services 

(e) Description of services provided, specifically focusing on branding 
development, public engagement, or similar projects 

(f) Number of public meetings or engagement sessions conducted, and a 
description of the methods used to gather community input 

(g) Original Budget and final project cost 
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(h) Explanation of any variations from expected outcomes or discrepancies 
in the project scope or cost 

This information will allow the City to thoroughly evaluate the Firm’s effectiveness, 
reliability, and transparency in providing similar branding and engagement services. 

F. Legal Proceedings/Lawsuits: Provide a comprehensive list of any legal 
proceedings or lawsuits involving the Firm, employees, or subcontractors of the Firm 
who may be providing Services to the City. The list shall include current litigation 
and the status, and any matter(s) filed, settled, and/or otherwise adjudicated in the 
last five years. For each instance describe the underlying reason or cause of action, 
as well as the outcome or status. 

G. Fee/Pricing Proposal: Proposers must submit a detailed fee proposal, as specified 
in Section 4.8.4., along with a completed and signed Solicitation Response Form, 
located in Section 7.0. 

H. Additional Data: Provide any additional information relevant to the qualifications 
and capabilities of the Firm. This may include details about specific expertise, 
innovative technologies, sustainability practices, methodologies, or any other 
information that could enhance the evaluation of the Firm's suitability to deliver the 
services outlined in this solicitation. 
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Section 6.0. Evaluation Criteria and Factors 

6.1. Overview: An evaluation committee, appointed by the City, will assess all qualified 
responses. Proposal(s) will be selected based on the ability to demonstrate the 
necessary expertise and capability essential for delivering the scope of services. 
Additionally, the committee will consider the integrity and reliability of the proposals, 
to ensure the highest degree of confidence in full faith and performance. 

6.2. Intent: Only Respondents who meet the qualification criteria will be considered. 
Therefore, the submitted proposal must indicate the Proposer's ability to provide the 
services described herein. 

6.3. Evaluation Summary: Proposals wil l be prioritized based on the criteria, categories, 
and values described below. The City reserves the right to reject any portions of 
proposals and take into consideration past performance of previous awards and 
contracts with the Owner of any Proposer, or Firm in determining a final award(s), if 
any. 

Evaluation Criteria & Weighted Values will be worth ninety (90) % 

• Responsiveness of Submittal to the RFP (10) % 
Evaluation of how well the proposal addresses and conforms to all aspects of the RFP, 
including completeness, accuracy, and adherence to preparation and submittal 
instructions. 

• Understanding of the Services and Objectives (20) % 
Assessment of the Proposer's demonstrated understanding of the City's specific goals 
and objectives for the project, including its ability to articulate how its proposed approach 
aligns with the objectives. 

• Qualifications, Experience, Credentials, Capacity thirty (30) % 
The Proposer's demonstrated expertise in the successful execution and delivery of 
comparable Services. The Proposer showcased the ability to exhibit the requisite skill 
levels, certifications, and all other essential competencies necessary to deliver the 
services. 

• Strategy & Implementation (30) o/o 
Proposer has provided a clear interpretation of the City's objectives regarding the required 
Services, and a fu lly comprehensive plan to achieve successful completion. See Section 
5.0. Item D - Strategy and Implementation Plan for details. 

The following Criteria shall be worth twenty (1 OJ % 

• Fees (10) o/o 
All fees associated with the Services are provided and are complete and comprehensive. 
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6.4. Shortlisting Proposers: The City expects to follow the process below to shortlist 
proposals. The City reserves the right to modify this process if it is in the best interest 
of the City. 

All proposals will be reviewed for compliance with mandatory requirements as 
outlined in this RFP. Proposals deemed non-responsive will be eliminated from 
consideration. The Purchasing Agent may contact Proposers for clarification 
of its proposal. 

Committee members will independently evaluate and score proposals and 
submit scores back to the Purchasing Agent. Scores will be entered into an 
Evaluation Matrix to assist in analyzing and prioritizing the responsive 
Proposals. 

6.5. Negotiations: The City reserves the right to negotiate with the highest-rated 
Proposer(s) and will not engage in negotiations with lower-rated Proposer(s) unless 
negotiations with higher-rated Proposer(s) have been unsuccessful and are 
subsequently terminated. The selected Firm may submit revisions to its proposal, 
including but not limited to adjustments to price, best and final offer, and technical 
aspects, because of negotiations, if deemed in the best interest of the City. 

6.6. Interview(s): The Owner reserves the right to invite the highest ranked Proposer(s) 
to participate in a virtual, or in-person interview(s) if needed. Shortlisted Proposer(s) 
will be notified of the interview process, including format, duration, and location, 
following the RFP shortlist selection process. 

6.7. Reference Checks: The City reserves the right to conduct reference checks with the 
top-ranked Proposer(s) to verify its past performance, experience, and ability to 
deliver the services outlined in this solicitation. These reference checks will help 
confirm the Proposer’s qualifications, reliability, and adherence to project timelines 
and budgets, ensuring a successful relationship. 

6.8. Award: Proposer(s) shall be ranked based on the criteria listed in Section 6.3. The City 
reserves the right to consider all of the information submitted and/or presentations, if 
required, in selecting the Project Firm. 
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Section 7.0. Solicitation Response Form 

RFP-5523-24-KF 
“Brand Identity Development Services for the New Community Recreation Center” 

The Proposer must submit the entire form, either typed or printed, fully completed, 
dated, and signed 

1) Total Cost for Services as Described, Not-to-Exceed: $ _____________________ 

Total Not-to-Exceed Cost Written: 

_____________________________________________________________________ dollars 

The City reserves the right to accept any portion of the services 
to be performed at its discretion. 

The undersigned has thoroughly examined the entire Request for Proposal and 
therefore submits the proposal and schedule of fees and services attached hereto. 

This Proposal is firm and irrevocable for sixty (60) days after the time and date set for 
receipt of proposals. 

The undersigned Proposer accepts and agrees, by the terms and conditions contained 
in this Request for Proposal, that it is prepared, ready, and willing to perform and 
provide services as described in the attached Proposal if the same is accepted by the 
City. 

The undersigned Proposer acknowledges the right of the City to reject any and all 
Proposal(s) submitted and to waive any informality(ies) and irregularity(ies) therein in the 
City’s sole discretion. 

By submission of the Proposal, each Proposer certifies, and in the case of a joint Proposal 
each party thereto certifies as to its own capability, that the Offer has been arrived at 
independently, without collusion, consultation, communication, or agreement as to any 
matter relating to the Proposal with any other Proposer or with any competitor. 

Prices in the Proposal have not knowingly been disclosed with another Proposer and 
will not be before award. 

Prices in the Proposal have been arrived at independently, without consultation, 
communication, or agreement to restrict competition. 

No attempt has been made nor will be to induce any other person or Firm to submit 
a proposal to restrict competition. 
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_________________________________ _______________________________ 

_________________________________ _______________________________ 

_________________________________ _______________________________ 

_________________________________ _______________________________ 

The individual signing the Proposal certifies that it is a legal agent of the Firm, 
authorized to represent the Firm, and is legally responsible for the offer concerning 
supporting documentation and fees/prices provided. 

Direct purchases by the City of Grand Junction are tax-exempt from Colorado 
Sales or Use Tax. Tax-exempt No. 98-903544. The undersigned certifies that no 
Federal, State, County, or Municipal tax will be added to the above-quoted prices. 

The City of Grand Junction payment terms shall be Net 30 days. 

Prompt payment discount of ________ percent of the net dollar will be offered, to 

the Owner if the invoice is paid within ___________ days after the receipt of the 
invoice. 

RECEIPT OF ADDENDA: The undersigned Firm acknowledges receipt of the Addenda 
to the Solicitation, Specifications, and other Contract Documents. 

State number of Addenda received: ___________ 

The Proposer is responsible for ensuring all Addenda has been received and 
acknowledged. 

Submit a letter signed by the entity Owner or a Statement of Authority delegating 
authority to act on behalf of the Proposer. Before executing a Contract, the Proposer 
must furnish a completed W-9 form. 

Entity Name Authorized Agent Name, & Title 

Authorized Agent Signature Telephone Number 

Address of Proposer E-mail Address of Agent 

City, State, and Zip Code Date 

RFP-5523-24-KF 
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The undersigned Proposer proposes to subcontract the following portion of Services: 

Name, address, city, and state of Description of Service(s) Est. Value & 
Subcontractor to be performed % of Service(s) 

The undersigned Proposer acknowledges the right of the City to reject any Offers submitted 
and to waive informalities and irregularities therein in the City’s sole discretion. 

By submission of the Proposal, each Proposer certifies, and in the case of a joint Proposal 
each party thereto certifies as to its own organization, that this Offer has been arrived at 
independently, without collusion, consultation, communication, or agreement as to any 
matter relating to this Proposal with any other Proposer or with any competitor. 
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ADDENDUM NO. 1 

Date: October 16, 2024 
From: City of Grand Junction Purchasing Division 
To: All Offerors 
RE: Brand Identity Development Services for the New Community Recreation 

Center, RFP-5523-24-KF 

Offerors responding to the above-referenced solicitation are hereby informed that 
requirements have been clarified, modified, superseded, and supplemented as to this 
date as hereinafter described. 
Please make note of the following clarifications: 

1. Q: Will the awarded vendor be required to hold the required meetings in-person? 
Or will virtual meetings be accepted? I am asking for the two public engagement 
meetings and the meetings with the Parks & Recreation Advisory Board and City 
Council 

A: The public engagement meetings are required to be held in person. The Parks 
and Recreation Department (P&R) will provide a location for these meetings. 
While in-person attendance is preferred for meetings with the Parks & Recreation 
Advisory Board (PRAB) and City Council, virtual meetings may be considered for 
these sessions if necessary. P&R will coordinate with the awarded firm on the 
logistics for all meetings. 

2. Q: For the engagement deliverables, do they need to all be done in person (2 
public engagement meetings, PRAB meeting, City council presentation), or can 
some/all be virtual? 

A: Please refer to the response to Question 1. 

The original solicitation for the project noted above is amended as indicated. Please 
acknowledge receipt of this addendum on the Solicitation Response Form signature page 
of the proposal documents. 

All other conditions of the subject remain unchanged. 

Respectfully, 

Kathleen Franklin, Senior Buyer 
City of Grand Junction, Colorado 
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ADDENDUM NO. 2 

Date: October 23, 2024 
From: City of Grand Junction Purchasing Division 
To: All Offerors 
RE: Brand Identity Development Services for the New Community Recreation 

Center, RFP-5523-24-KF 

Offerors responding to the above-referenced solicitation are hereby informed that 
requirements have been clarified, modified, superseded, and supplemented as to this 
date as hereinafter described. 
Please make note of the following clarifications: 

1. Q: Will you accept proposals from out-of-state branding and design studios? 
A: Yes. 

2. Q: Will the branding project include developing a tagline to complement the brand 
identity for the Community Recreation Center? 
A: The need for a tagline can be discerned from initial public feedback, otherwise 
it is optional. 

3. Q: Could you clarify whether public meetings and surveys are intended for both 
the brand assessment and creation phases, or solely for the assessment? 
Understanding this will help us allocate resources effectively and comply with any 
legal requirements you might have for public involvement. 
A: A public meeting is required for the brand assessment and then another public 
meeting should be completed with the final logo and brand updates. Only one 
survey is required during the branding process and the city would like the branding 
companies to help guide the timeline of the survey during the branding process. 

The original solicitation for the project noted above is amended as indicated. Please 
acknowledge receipt of this addendum on the Solicitation Response Form signature page 
of the proposal documents. 

All other conditions of the subject remain unchanged. 

Respectfully, 

Kathleen Franklin, Senior Buyer 
City of Grand Junction, Colorado 
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ADDENDUM NO. 3 

Date: October 29, 2024 
From: City of Grand Junction Purchasing Division 
To: All Offerors 
RE: Brand Identity Development Services for the New Community Recreation 

Center (CRC), RFP-5523-24-KF 

Offerors responding to the above-referenced solicitation are hereby informed that 
requirements have been clarified, modified, superseded, and supplemented as to this 
date as hereinafter described. 
Please make note of the following clarifications: 

1. Q: Section 4.3 Scope of Services describes professional services needed to 
assess the need for a brand identity for the Community Recreation Center and if 
required develop a brand (name and 3-5 logo options) that will influence the final 
signage and wayfinding program. Please confirm if the scope for this effort 
includes the name, logo design, and the design of interior and exterior signage 
and wayfinding for the Community Recreation Center. 

A: The scope includes the following deliverables: Facility name, logo design, and 
the preparation of brand standards and guidelines for logos, colors, and fonts, 
including digital files in common publishing formats requested by the City. The 
scope does not include any design of interior or exterior signage, or wayfinding 
signage. The name, logo, colors, fonts, and branding guidelines developed by the 
awarded firm will be used by the City to inform its signage and wayfinding design 
package through the General Contractor. 

2. Q: If the scope does include signage and wayfinding, please confirm the sign 
types that are to be included as well as any specialty graphics, branded murals, 
banners, etc. are part of the scope. 

A: The scope of the project is to deliver a facility name, logo design, and the 
preparation of brand standards and guidelines for logos, colors, and fonts, 
including digital files in common publishing formats requested by the City. There 
is no requirement to produce secondary specialty graphics, branded murals, 
banners, or similar items. 

3. Q: Section 4.6 Deliverables specifies two planning meetings (one each before the 
public meetings). Please confirm the stakeholders to be included in those 
meetings. 

A: The stakeholders for the planning meetings shall include the branding firm staff 
and City staff including representatives from Parks & Recreation, 
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Addendum 3 RFP-5523-24-KF 

Communications, and Purchasing departments. The City will coordinate this with 
the awarded firm. 

4. Q: Please confirm the stakeholders for the decision-making process will be the 
Parks and Rec Advisory Board with final approval by the City Council. 

A: The decision-making process will be led by Parks & Recreation Department 
leadership, with guidance from the Parks and Rec Advisory Board and final 
approval by the City Council. 

5. Q: Are there existing distribution channel(s) or electronic platform(s) for public 
surveys and engagement that can be used for reaching the 20,000 residents, or 
will this need to be included in the scope of services? 

A: The City has a software system to distribute the survey to our 20,000 
subscribers. The awarded firm will create the survey questions working with City 
staff and the City will send the survey for distribution. 

6. Q: Will engagement or surveys need to be in multiple languages? Will translation 
services be provided, or should these be included in the proposed fees? 

A: The City has the ability to translate the survey into Spanish to distribute the 
survey in both English and Spanish to our subscribers. 

7. Q: Regarding public input, are there key group(s) identified for public input, will 
this be a non-restricted open public solicitation, or will this be up to the Proposer 
to determine with stakeholders? 

A: The public input will be a non-restricted, open solicitation utilizing notification 
channels commonly used by the City including social media, radio, and/or print at 
no cost to the Proposer. The City will provide a venue for the public input meetings. 
In addition to the open Public Community Meeting, the City will create a small 
stakeholders group to provide more intimate feedback. 

8. Q: Please confirm the opening date for the center. 

A: The opening date for the recreation center is anticipated to be mid-year 2026. 

9. Q: Are there any existing logos or visual elements from other city programs or 
facilities that this branding should align with or differentiate from? 

A: The City of Grand Junction has established branding standards for its City logo, 
social media, website, and related material. It is expected that the Community 
Recreation Center (CRC) branding utilizes a look that can work alongside the City 
of Grand Junction branding but also is strong enough to stand on its own and 
represent this new facility, for reference, see the City of Grand Junction Brand & 
Style Guide. 
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Addendum 3 RFP-5523-24-KF 

The facility has many design elements and interior amenities such as climbing 
walls, color palettes, and artwork influenced by the surrounding natural beauty of 
the Grand Junction area including but not limited to the Book Cliffs, Colorado 
National Monument, and Unaweep Canyon. Historical and cultural influences from 
the city and region may also influence design outcomes. 

In addition, the CRC was designed with a few Design Threads throughout the 
facility. To view these, please see the PowerPoint presentation (click on “Launch” 
to open the document in the viewer with the associated application) This 
presentation, which includes facility artwork will be presented to the City of Grand 
Junctions Art Commission. These Design Threads can be used as inspiration for 
the CRC branding logo. 

10. Q: Who is the primary demographic for the Community Recreation Center (e.g., 
families, seniors, fitness enthusiasts)? Additionally, are there any secondary 
audiences or community segments we should consider in the branding process? 

A: The primary demographic for the CRC will consist of families, youths, 
individuals, and seniors. Dedicated fitness enthusiasts (i.e. bodybuilders, 
competitive swimmers, athletes) will be a minor group of overall membership as 
there are other sports-specific facilities in the area including but not limited to 
Mesa Fitness (a private club) and Colorado Mesa University fitness center and 
natatorium. Secondary audiences may consist of specialized recreationists such 
as indoor rock climbers. The CRC will also have a large community event wing 
with an outdoor lawn/event stage, catering kitchen, and banquet seating for 160-
200 people. Events may include weddings, corporate meetings and trainings, 
holiday parties, celebrations of life, birthday parties, galas, craft shows, and more. 
Logo design and name may consider this type of secondary community utilization 
to appeal to a broad cross-section of the community. 

11. Q: What level of influence will public input have on the final branding decision? Is 
the public engagement process primarily for feedback, or are there set elements 
that the city has already established? 

A: The primary goal of the public input process is to solicit feedback from the 
public and give them a sense of ownership in the CRC. The City expects that 
public feedback will be consolidated into common themes that will be used by the 
awarded firm to influence the design outcome, but not dictate it. The City has not 
established any set elements that will influence the design and expects the 
Proposer to lead them through the process to collect feedback from the public and 
City stakeholders, and then use that feedback to inform the design process. The 
Proposer should be able to demonstrate how public feedback influenced the final 
design, such as pointing out a common theme or buzzword. 

12. Q: You mentioned that the project budget should not exceed $50,000. Are there 
specific areas where a larger portion of the budget should be focused, such as 
public engagement versus design execution? 
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Addendum 3 RFP-5523-24-KF 

A: No, there is not a specific area where a larger portion of the budget should be 
focused. 

13. Q: Beyond the 3-5 logo options, what additional deliverables are expected? For 
example, are brand guidelines, marketing materials, or signage mockups 
anticipated as part of the scope? 

A: The scope includes the following deliverables: Facility name, logo design, and 
the preparation of brand standards and guidelines for logos, colors, and fonts, 
including digital files in common publishing formats requested by the City. The 
scope does not include any marketing materials, mockups, design of interior or 
exterior signage, or wayfinding signage. However, for presentation purposes, the 
Proposer may show illustrations of how the name and logo may be applied 
following the brand standards and guidelines provided in the deliverables. The 
electronic file formats to be delivered will be determined during planning meetings 
between the City and the awarded firm. 

14. Q: From my reading of the RFP, it appears the $50K budget is not just for creative 
services, but it also includes the cost of travel, the survey, and any other out-of-
pocket costs. In other words, the city is capping the total amount it will pay for this 
project at $50K. Can you confirm? 

A: The City has a maximum budget for the branding efforts of the CRC facility of 
$50K. This budget would need to include professional services to create the logo 
and branding materials, create the survey questions, and the cost of travel for 
public engagements. All other City staff meetings can be done virtually. 

15. Q: Is there a minimum threshold for attendance you are aiming for at the public 
engagement meetings? 

A: We do not have a minimum attendance threshold for the public engagement 
meeting. Depending on the topic, the City normally sees between 40 and 100 
participants at open engagement meetings. 

16. Q: Do you have contact lists for audience segments developed during the 
previous public engagement efforts that can be used in the survey outreach? 

A: The City has a software system to distribute the survey to our 20,000 
subscribers. The consultant will create the survey questions working with City staff 
and the city will send the survey for distribution. 

17. Q: Are there specific expectations for the number of and/or quality of survey 
responses for the public survey? 

A: The City completed two park redesign surveys this year, one in April which 
received over 900 survey responses, and one in September which received over 
500 completed surveys. We would expect a similar number of survey responses 
for the CRC Branding survey. 

Page 4 of 5 

910 MAIN ST • GRAND JUNCTION, COLORADO • 81501 P (970) 244-1513 https://www.gjcity.org/ 

Docusign Envelope ID: 2E5549D5-EFEB-45C8-AFC2-C4F8FCD1082F 



Addendum 3 RFP-5523-24-KF 

18. Q: Who from the City of Grand Junction will be making the final decision on brand 
direction and logo options? Will it be the Parks & Recreation Advisory Board, the 
City Council, a combination, or another entity? 

A: City staff will work with the consultant to narrow down the design direction and 
then we will present the final concept or concepts to the Parks and Recreation 
Advisory Board. The Parks and Recreation Advisory Board will recommend a final 
decision to the City Council. The City Council is the final decision maker of the 
branding and logos. 

19. Q: Would the winning offeror have access to research conducted and feedback 
collected during previous public engagement efforts made during the concepting, 
design, and development phases of the community rec center? 

A: Absolutely, the City will work with the awarded firm to provide all the 
engagement feedback that has been received from CRC design meetings to help 
inform the branding effort. 

20. Q: Has the City of Grand Junction worked with an external branding partner 
previously for brand design and development? 

A: Yes, the City of Grand Junction has worked with branding companies to create 
the Visit Grand Junction branding effort and the most recent Whitman Park design 
efforts. 

21. Q: With regards to the database of 20,000 residents that the City of Grand 
Junction has, does the database include emails? If so do all individuals have email 
addresses, or are we limited to physical addresses? 

A: The City has a software system to distribute the survey to our 20,000 
subscribers. The Proposer will create the survey questions working with City staff 
and the city will send the survey out for distribution. 

No Further questions will be accepted. 

The original solicitation for the project noted above is amended as indicated. Please 
acknowledge receipt of this addendum on the Solicitation Response Form signature page 
of the proposal documents. 

All other conditions of the subject remain unchanged. 

Respectfully, 

Kathleen Franklin, Senior Buyer 
City of Grand Junction, Colorado 
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SECTION A: COVER LETTER 
The Proposer(s) must submit a rover letter that succinctly explains its interest and expertise in providinq the services outlined in this Solicitation. The letter will include a summary of the Proposer's relevant 
qualifications, experience and expertise. The cover letter must include name, address, phone number, and email address of the Firm's principal contact person, as well as identify the individual(s) authorized 
to make presentations and formal commitments on behalf of the Firm. The letter shall bear the siqnature of the person havinq proper authority to commit the Firm and specify its role and signature authori-
ty. By submittinq a response to this Solicitation, the Proposer aqrees to all requirements outlined herein, includinq compliance with all contractual, leqal, and ethical standards related to the project. 

Nov. 7,2024 

Kathleen Franklin 
Senior Buyer, City of Grand Junction 
Re: RFP-5523-23-KF 

Dear Ms. Franklin and the City of Grand Junction Selection Committee: 

The team at GFMICenterTable is excited to submit our response to the City of 
Grand Junction's request for proposals for Brand Identity Development Services 
for the New Community Recreation Center (CRC). Our team has a long and 
proud history of working with municipal, county, special district and statewide 
government entities on a wide variety of marketing, design and communications 
initiatives, many of which are focused on health and wellness. The City of Grand 
Junction is seeking professional services to elevate the need for a brand identity 
for the new CRC and, if necessary, develop a comprehensive brand that reflects 
the facility's purpose and community impact. The proposal that follows showcases 
how GFMICenterTable is a great match for the City of Grand Junction. 

Established in 2001, our agency and team members have vast experience 
and expertise developing eye-catching and memorable brand identities for 
municipal initiatives, campaigns and facilities that resonate well with fast-
growing and ever-changing local communities-from established residents 
to newcomers. Similarly, with our multicultural marketing practice, we have a 
more than 15-year track record reaching and engaging non-English speaking 
and English-as-a-second-language residents in unique and meaningful ways. 
The design and communication-based initiatives we have helped our local 
government clients with range from water rights and agricultural land protection 
to short-term rental licenses and public health and wellness initiatives. 

0 

0 0 
The campaigns and projects we have worked on include brand identity 
development, ongoing creative development and graphic design support, 
brand collateral development, strategic integrated marketing efforts, 
communicat ions strategy and planning, public education and behavior 
change campaigns, advocacy communications, copywriting, search engine 
marketing, website design and development, video production, crisis 
and issues management strategy and support, advertising strategy and 
implementation and media buying - and we provide all of these services 
with our in-house team of 40 marketing and communications professionals. 

Over our 23-year history, we have been a proud partner of multiple local 
government entities and related agencies including: 
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We're also no stranger to the Western Slope of Colorado. 

0 

At our core, we are storytellers, and we will use this skill to help the City 
of Grand Junction craft its CRC brand identity story in a way that properly 
reflects its purpose and community impact for the City's numerous 
audiences and stakeholders. We don't create brand work that talks "at" 
individuals or audiences, but rather we create eye-catching designs and 
messaging to shed light on important initiatives that interest and engage 
stakeholders and build long-term brand equity. GFMICenterTable is a 
woman-owned company and is WBENC and WOSB certified. Having served 
in similar roles for government entities throughout our 23-year history, we're 
confident that we are a great fit to help engage with the community and craft 
a thoughtful and impactful brand identity for the City of Grand Junction's 
new CRC that is responsive to the community's feedback. 

While we have multiple project and team leads who develop and deliver 
presentations for our clients, those who make formal commitments on 
behalf of the firm include our majority owners: Laura Love and Ramonna 
Robinson. 

Thank you for the opportunity to submit this proposal for community 
engagement and brand identity services. I can be reached at the contact 
information within this cover letter if you have any questions or need 
additional information. We look forward to learning more as your selection 
process progresses. 

Sincerely, 

Ramonna Robinson 
Founding Partner, GFMI CenterTable 

0 1923 Market St., Denver, CO 80202 
720-791-2174 
rrobinson@gfmcentertable.com 
gfmcentertable.com 
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We are a socially conscious, 
independent and integrated 
marketing communications 
agency driven to work with 

like-minded companies that are 
making a lasting impact with their 

brands, their employees 
and their consumers. 
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SECTION B: SOLICITATION RESPONSE FORM 
The Proposer must complete and submit the Solicitation Response Form, found in Section 7.0, us part of the proposal. 

0 

Section 7.0. Solicitation Response Form 

RFP-5523-24-KF 
"Brand Identity Development Services for the New Community Recreation Center'' 

The Proposer must submit the entire form, either typed or printed, fully completed, 
dated, and signed 

1) Total Cost for Services as Described, Not-to-Exceed: $_4""9"""',7.,,,Su1 ____ _ 

Total Not-to-Exceed Cost Written: 

.. u,..s .. a .. ... au.d......,re..,d.....,au.ou.d ... fiu'ft.Ll,,jlt.;;;·O ....... __ dollars 

The City n,seNes the tight to accept any pottion of the services 
to be performed at ts discretion. 

The undersigned has thOroughly examined the entire Request for Proposal and 
therefore submits the proposal and schedule of fees and services attached hereto. 

This Proposal is firm and irrevocable for sixty (60) days after the time and date set for 
receipt of proposals. 

The undersigned Proposer accepts and agrees, by the terms and conditions contained 
in this Request for Proposal, that it is prepared, ready, and willing to perform and 
provide services as described in the attached Proposal if the same is accepted by the 
City. 

The undersigned Proposer acknowtedges the right of the City to reject any and all 
Prcposal(s) submitted and lo waive any inforrnality(ies) and irregularity(ies) therein in the 
City's sole discretion. 

By submission of the Proposal, each Proposer certifies, and in the case of a Joint Proposal 
each party thereto certifies as to its own capabilitY, that the Offer has been arrived at 
independently, without collusion, consultation, communication, or agreement as to any 
matter relating to tile Proposal with any other Proposer or with any competitor. 

Prices in the Proposal have not knowingly been disdosed v,;th another Proposer and 
will not be before award. 

• Prices in the Proposal have been arrived at independently, without consultation, 
communication, or agreement to restrict competition. 

• No attempt has been made nor will be to induce any other person or Firm lo submit 
a proposal to restrict competition. 

RFP-5523-24-KF 
Page 25 of 27 

0 

• The individual signing the Proposal certifies that it is a legal agent of the Firm, 
authorized to represent the Firm, and is legally responsible for the offer concerning 
supporting documentation and fees/prices provided. 

• Direct purchases by the City of Grand Junction are taJ<-exempt from Colorado 
Sales or Use Tax. Tax-exempt No. 98-903544. The undersigned certifies that no 
Federal, Slate. County, or Municipal tax will be added to the above-quoted prices. 

• The City of Grand Junction payment terms shall be Net 30 days. 

• Prompt payment discount of N/A percent of the net dollar wiN be offered, to 

the Owner if the invoice is paid within _ ....... N.,./.._A.,___ days after the receipt of the 
invoice . 

RECEIPT OF ADDENDA: The undersigned Firm acknowledges receipt of the Addenda 
to the Solicitation, Specifications, and other Contract Documents. 

State number of Addenda received: -=3'-----

The Proposer is responsible for ensuring all Addenda has been received and 
acknowledged. 

Submit a letter signed by the entity Owner or a Statement of Authority delegating 
authority to act on behalf of the Proposer. Before executing a Contract, the Proposer 
must furnish a completed W-9 form. 

GEMICenterTable 
Entity Name ~=-
1923 Market St. 
Address of Proposer 

Denver, CO 80209 
City, State, and Zip Code 

RFP-5523-24-KF 

Ramonna Robinson, Founding Partner 
Authorized Agent Name, & Title 

720-791-2174 
Telephone Number 

rrobinson@gfmcentertable.com 
E-mail Address of Agent 

Nov. 7 2024 
Date 

Page 26 of 27 
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SECTION B: SOLICITATION RESPONSE FORM 
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The undersigned Proposer proposes to subcontract the following portion of Services: 

Name, address, city, and state of Description of Seivice( s) Est Value & 
Subcootractor to be perfon;ood °43 of Seryjc;e(s) 

N/A N/A N/A 

N/A N/A N/A 

N/A N/A N/A 

N/A N/A N/A 

The undersigned Proposer acknowledges the right of the City to reject any Offers submitted 
and to waive informalities and irregularities therein in the City's sole discretion. 

By submission of the Proposal, each Proposer certifies, and in the case of a joint Proposal 
each party thereto certifies as to its own organization, that this Offer has been arrived at 
independently, without collusion, consultation, communication, or agreement as to any 
matter relating to this Proposal with any other Proposer or with any competitor. 

RFP-5523-24-KF 
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SECTION C: QUALIFICATIONS, EXPERIENCE, CREDENTIALS, AND CAPACITY 
The Proposer mu.st present its qualifications, relevant experience, and the capacity to successfully deliver the brandinq and public engagement services required for this project. The proposal should include 
detailed resumes of key personnel, highlighting qualifications, relevant experience, and office locations. The Proposer should emphasize a proven track record of managing similar branding and public 
engagement projects, with a focus on meeting deadlines, staying within budget, and achieving high-quality outcomes. A highly skilled and experienced project team is essential to the successful execution of the 
project and achieving the City's objectives. 

Qualifications 
OUR APPROACH 
GFMICenterTable team members develop meaningful relationships with clients so 
we can serve as true extensions of t heir teams. We do this t hrough a combination 
of in-person and virtual interactions to maximize time and remain conscious of our 

carbon footprint. When working with entities around the state, we often conduct an 
initial in-person meeting and then maintain communication through Zoom, Teams, 

Google Meet or phone calls. This approach has worked well for clients in Beaver 
Creek, Boulder and Grand Junction, as well as out-of-state clients in Montana, Utah, 

Wyoming, Indiana, New York, Pennsylvania, Washington and Virginia. 

In our 23-year history, we've bui lt systems and processes that ensure the highest-

quality work product for clients in sensitive and public-facing indust ries, while 
remaining nimble enough t o customize team structure and management process 
to meet each client's needs. No two projects are the same, so we work with clients 

to determine t he meeting cadence that wil l maintain progress and maximize 
efficiencies. This often means weekly or bi-weekly virtual meetings, but we're 

flexible based on client and project needs. 

We assign a team lead to each project or campaign, responsible for day-to-day 
client communication, establishing and measuring goals, meeting deadlines and 
overall management. The team lead works closely with a designated member of our 

leadership team to ensure client expectations are met and budgets are managed 
carefully, providing clients with regular status updates at a cadence that works 
for each client. Account teams are staffed by individuals with the right passion, 
experience and expertise for each project or campaign. We provide biographies for 
the team we would dedicate to this project in the Credentials section below. 

0 

Areas of Expertise 0 
STRATEGIC 
COMMUNICATIONS 

• Advocacy 
Communications 

• Crisis & Issues 
Management 

• Employee Engagement 
• Earned Media 
• Thought Leadership 
• Training 

CREATIVE 
SERVICES 

• Graphic Design 

• Video 

• Website Design 
& Development 

MARKETING 

• Advertising 

• Email Marketing 

• Search Engine 
Marketing 

• Social Media Strategy 
& Management 

MULTICULTURAL 
MARKETING 

0 
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SECTION C: QUALIFICATIONS, EXPERIENCE, CREDENTIALS, AND CAPACITY 

Experience 
Below you will find examples of work that demonstrate our strategic and 
integrated approach to partnering with clients to solve complex marketing 
communications challenges and achieve results that specifically highlight 
our community engagement and branding experience. 

9 



Docusign Envelope ID: 2E5549O5-EFEB-45CB-AFC2-C4F8FCD1082F 

SECTION C: QUALIFICATIONS, EXPERIENCE, CREDENTIALS, AND CAPACITY 

CASE STUDY: AURARIA CAMPUS BRAND REFRESH 

We surveyed 12 senior leaders with the plan to synthesize their responses to inform 
the brand development. Survey respondents offered input on the impression 
that the brand should create, the most important brand themes, preferred colors, 

website functionality needs and priority internal and external audiences. 

In response to the suNey findings, we created a formal audit to share research, 
brand history, high-level survey themes, mood boards and goals for the new 
brand. With client approval, we moved forward with the shared goal of reframing 
Auraria Campus as an integrated urban, academic and recreational space. 
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SECTION C: QUALIFICATIONS, EXPERIENCE, CREDENTIALS, AND CAPACITY 
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SECTION C: QUALIFICATIONS, EXPERIENCE, CREDENTIALS, AND CAPACITY 

Credentials 
Based on the scope of work outlined in the RFP, below are team members we 
anticipate would work with the City of Grand Junction. This team utilizes home 

and formal offices in Denver and Summit County, Colorado. 

Jim Licko, Founding Partner 
Focusing on the agency's highly integrated accounts and working 
regularly with the Creative Services and Marketing teams, Jim 
leverages his original career as a multimediajournalist finding 
creative strategies to help clients engage authentically and 

effectively with key audiences. His industry expertise ranges from extensive 
work with government and nonprofit entities, to the health care, technology, 
outdoors/conservation and education. Jim graduated from Wartburg College 
with a bachelor's in communication arts, with an emphasis in electronic media 
and public relations. An avid volunteer with the Greenway Foundation, Food 

Bank of the Rockies and Tennyson Center for Children, Jim has held a variety of 
board positions including the Denver Metro Chamber Leadership Foundation 
and Youth Opportunity Foundation. Jim's client experience includes the City and 

County of Denver, Garfield County, lntermountain Health, the Colorado Nonprofit 
Association and the United States Air Force Academy, among others. 

Ben Hock, Senior Director 
Ben leads our creative services division, where he combines 
expertise in animation, design and fine arts to create captivating 
and purposeful campaigns. His focus is on ensuring that 
creative campaigns support the c lient's mission and promote 

their brand in new ways. With a bachelor's in animation from Maryland Institute 
College of Art, Ben has spearheaded impactful design projects including the 
Colorado Department of Human Service's C04Kids campaign and Denver's 
Be a Smart Ash campaign. Outside of work, he volunteers his design skills at 
PawsCo, a local animal rescue and enjoys Denver's craft beer scene as a Certified 

0 

Cicerone® and homebrewer. His client experience includes the Petroleum 
Association of Wyoming, Denver's Office of the City Forester, Water for Colorado, 

Sun King Brewery and the National Conference of State Legislators, among others. 

Sarah Wool, Senior Director 
Sarah is a creative and analytical thinker who leads design 
and branding for a range of clients. She enjoys working at 
the intersection of research, communications and design to 

amplify messages that matter. Sarah uses her expertise in brand 
development and brand architecture to help clients establish and strengthen 
their visual identities, ultimately helping them reach priority audiences with 
thoughtful and imaginative design collateral. Sarah earned her master's in graphic 
design from Maryland Institute College of Art and her bachelor's in sociology from 
Colorado College. Prior to joining the agency, she was a member of the design 
team at the Denver Art Museum. Sarah's client experience includes Auraria 

Campus, the Colorado Nonprofit Association, the City and County of Denver, 
Bellco Credit Union and Triview Metro District, among others. 

Lyn Schneider, Senior Director 
With over a decade of experience across agency, in-house 
and nonprofit settings, Lyn specializes in project management, 

content strategy and development and strategic communications, 
delivering meaningful results. Lyn's career includes roles at 

the Kellogg School of Management at Northwestern and Weber Shandwick in 
Chicago, where she worked with health care clients and earned accolades like 
the Kellogg Innovation and Action Award. Lyn holds bachelor's degrees from 
Drake University in public relations and political science with a minor in music. 

She is committed to her community, serving on the board of Swallow Hill Music 
and volunteering with Girls on the Run. Lyn has worked with clients including 
Auraria Campus, Bellco Credit Union, Colorado Parks and Wildlife, Denver's Office 

of the City Forester and Rose Community Foundation, among others. 
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As a unique recreational 
destination, Grand Junction 

aspires to create a year-round 
Community Hub promoting an 

active and healthy lifestyle 
for all generations. 

A PROJECT GOAL, NOTED DURING 
A GRAND JUNCTION COMMUNITY MEETING 
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SECTION C: QUALIFICATIONS, EXPERIENCE, CREDENTIALS, AND CAPACITY 

Capacity 
We do not anticipate any capacity challenges in undertaking this work and guiding it to successful completion by May 15, 2025. the project completion date 
outlined in the City of Grand Junction's request for proposals. 

A behind-the-scenes look at our office. We love to host clients for meetinqs, brainstorms or coworkinq days. 
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SECTION D: STRATEGY AND IMPLEMENTATION PLAN 
The Proposer must provide a detailed strateqy for deliverinq the professional services outlined in the Scope of Services that aliqns with the City's objectives for the Community Recreation Center brandinq proj-
ect. The plan should demonstrate the Proposer's understandinq of the City's qoals, particularly the development of a brand identity, and outline the best approach for executinq the brand assessment, creation, 
and public enqaqement efforts. The plan should hiqhlight any value-added components, includinq innovative approaches to public enqaqement, brandinq desiqn, or strateqies for community involvement. 
An implementation schedule must be provided, clearly outlininq key milestones, deadlines, and deliverables, alonq with the time and resources required from City personnel. This comprehensive plan will 
showcase the Proposer's capability to meet the City's objectives and successfully deliver an impactful and high-quality brand identity for the facility. 

Strategy and Implementation 
A brand is a thoughtful identity system that helps audiences understand the City 
of Grand Junction and the CRC - its personality and mission - and ultimately 
builds recognition and trust. An effective brand helps an organization tell its 
story, deliver on its vision, connect with audiences and inspire action. That's why 
it's crucial to establish and maintain a clear, consistent and intentional brand. 

In the case of the City of Grand Junction's CRC, it's clear that the City views this 
facility as an investment - in health and wellness, in shared community and 
purpose, in sustainability, in diverse ideas and inclusivity, in Grand Junction's 
amazing natural environment and in overarching quality of life for all residents. 
Our strategy and process for this brand identity would be centered on the 
established Vision Statement for the CRC and keep those investment elements 
at the forefront throughout our brand development process (as outlined below). 

OUR COMMUNITY ENGAGEMENT APPROACH 
Authentic and equitable community engagement is essential to any planning 
process, especially for the City of Grand Junction as it considers branding for its 
new CRC that is tailored to meet the needs of the community it serves. We don't 
work in a vacuum because we recognize that we don't always have the solutions 
within our office walls. Instead, we forge strategic partnerships throughout 
communities to ensure a representative sample of the population is involved in 
the data collection process - whether that's via surveys, public meetings, smaller 
focus groups or one-on-one interviews. From educating marginalized communities 
about the importance of getting vaccinated to informing neighbors about the 
availability of free t rees and engaging residents to provide input about important 

0 

developments in their neighborhoods, our multicultural marketing team finds 
ways to meet people where they are and to engage authentically. 

Our approach to community outreach and engagement is to combine 
strategies that reach both the community at-large and marginalized or diverse 
communities that have been historically excluded from planning processes -
ensuring that every corner of Grand Junction has the opportunity to provide 
input. This includes a plan comprised of grassroots engagement, community 
partnerships, digital activations and robust toolkit materials. 

We know that communities - particularly historically marginalized 
communities - are more likely to engage in government planning processes 
if they're hearing about them from trusted messengers in their community. We 
ensure materials are culturally competent and translated into the language(s) 
preferred by community members to ensure inclusivity and accessibility. Taken 
together, our robust education and outreach approach has proven effective in 
embracing partnerships and garnering the public support necessary to inform 
and contribute to the city planning process. Once we have collected and 
analyzed feedback received during the community engagement phase, we 
present the findings in ways that are meaningful for the decision makers. 

Our work with the 
- illustrates how we approach connecting with historically marginalized 
communities in authentic ways in places where they are already spending t heir 
time. For our team, community engagement is not about checking a procedural 
box; it is about ensuring a representative sample of voices is heard so that the 
initiative not only furthers an organization's vision and mission, but also serves 
its key audiences in ways that are meaningful to them. 
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SECTION D: STRATEGY AND IMPLEMENTATION PLAN 

THE GFMICENTERTABLE BRAND DEVELOPMENT PROCESS 
Assuming results from t he community engagement process indicate that brand work is needed (either a unique, stand-alone brand or a recreation center specific 
identity that falls under the City of Grand Junction's existing brand), our Creative Services Team can help you discover a voice that is responsive to the feedback 
collected from community members. We create complete brand identity systems for our clients, partnering with them to develop strategy, messaging, visual 
identity, collateral and comprehensive brand standards. Our Creative Services Team will lead you through that process from start to finish. We will also advise on 
when and how to engage with the marketing team through various stages of the project to ensure you get the most for your investments of time and budget. 

Discovery & Research 
This phase helps us understand your brand's personality, 
strengths and opportunities. 

Creative Reviews: We'll examine the City of Grand Junction's 
existing guidelines and collateral (e.g., logos, icons, marketing 
materials, apparel, signage), then analyze competitor, peer, 
inspirational and aspirational brands. 

Design Conceptin9 
We'll develop and discuss concepts, incorporating public 
input and using approved brand goals, strategy and 
positioning to keep feedback on track. 

Concept Development: We'll develop three (3) to five (5) 
visual concepts to review, then iterate on those concepts. 

0 

Community Engagement: Surveys and two community 
meetings will identify brand personality traits (e.g., youthful vs. 
mature, simple vs. complex), public interests and needs, and 
reveal any tensions around brand goals and values, creating 
opportunities for discussion and alignment. 

Concept Iteration: As your design partners, we will 
guide you through an efficient review and iteration 
process, ensuring that decision makers are involved and 
that we are effectively presenting our recommendations 
supported by our research to move the design process to 
a successful conclusion. 0 

0 

Brand Positioning: We'll use research and community 
input to define clear objectives for the brand. 

Visual Research & Mood Boards: 
We'll curate imagery to inspire and guide 
the development of the visual identity. 

0 
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SECTION D: STRATEGY AND IMPLEMENTATION PLAN 

0 

0 

Development & Rando.ff 
We'll craft your full visual identity and develop brand 
guidelines to help you understand and apply your new brand. 

Deliverables: Specific deliverables will be determined 
collaboratively with the City of Grand Junction and Parks 
and Recreation teams, but can include simple or complex 
brand guidelines for use in various scenarios, iconography, 
photography, videography, example applications, design 
elements, templates and other elements. 

Optional Ongoing Training 
We can provide training on how to effectively and consistently 
apply and extend your brand. This is especially helpful for teams 
without a dedicated designer, and for teams where multiple 
people (e.g., a marketing team) will work on the brand. 

Applying Your Brand: We can train your team to use the brand 
with accuracy, consistency and efficiency to build trust and 
enthusiasm among recreation center users and community 
members. We can also help your team practice the brand 
"elevator pitch" to ensure that you share an understanding of the 
brand personality and goals. 

Extending Your Brand: If we extend the City of Grand Junction's 
brand to include the new CRC, we wil l provide training on how to 
effectively apply and amplify that brand using the updated 
brand guidelines we will provide. We will share 
our recommended brand extension process 
and offer tips for finding inspiration. 

0 
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SECTION D: STRATEGY AND IMPLEMENTATION PLAN 

VALUE-ADDED COMPONENTS 
As a full-service marketing firm, clients who partner with GFMICenterTable 
not only have a dedicated account team to manage the project at hand. 
but also 40 experienced professionals with deep expertise and knowledge 
in a variety of parallel marketing niches. These include creative content 
development (graphic treatments, photography, videography and 
animations) for use on digital marketing channels, paid media strategies for 
effectively reaching specific audiences with key messages, search engine 
marketing efforts so that information can be found more easily by residents 
and other CRC patrons, media relations efforts to bring the CRC's vision to 
the broader public, and crisis and issues management professionals who can 
help navigate difficult situations that may arise. 

The value our clients find in these additional services is having a team of 
talented individuals to pull in when needed, and who will have existing 
knowledge of the Grand Junction community and its CRC so that we are 
already up to speed if and when needed. 

STRATEGIC PARTNERSHIPS 
Our Culturally Inclusive Collaborative is composed of partners who 
represent and work within varied cultures and communities to enrich 
campaigns and projects. Members of the Collaborative work with our team to 
develop campaigns, assess messaging and branding, and plan and conduct 
outreach on behalf of our clients, ensuring were meeting audiences where they 
exist, and without fear of missteps that can derail an initiative or campaign. 

Syntes Language Group is a language services company that serves 
as a foreign language extension of its clients' businesses, helping 
GFMICenterTable effectively communicate our clients' messages 
successfully to non-English speaking markets, both domestically and 
internationally. Syntes Language Group is WBENC certified and holds SBE, 
DBE, EBE and MWBE certifications from the 

0 

PUBLIC ENGAGEMENT TOOLS 
Over the years G FM ICenterTable has used a variety of tools for efficient 
and effective public engagement ranging from tried-and-true, in-person 
focus group processes to surveying tools and software that pair a seamless/ 
simple user experience with actionable qualitative feedback. The list of 
specific software and tools our team has used for public engagement is 
too exhaustive to list, but one tangible example is identifying-

We also work with the above-mentioned Culturally Inclusive Collaborative 
to identify the most effective corners of the community for gathering public 
input With previous projects this has resulted in tactics like spending 
time working with promotores to obtain better feedback from Latino 
communities, to working with Catholic Vietnamese clergy to engage that 
niche audience in - where they are already invested. 
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SECTION D: STRATEGY AND IMPLEMENTATION PLAN 

Project Timeline 
The timeline will vary depending on whether the community engagement process indicates a new logo is needed. Below we outline the timeline assuming 
developing a new logo is part of the process. A critical success factor in meeting deadlines and achieving each milestone will be the responsiveness 
of the City of Grand Junction project team and the ability to reserve time on agendas for the Parks & Recreation Advisory Board and the City Council. 
GFMICenterTable anticipates working with the City for a 2-hour immersion and kickoff meeting, reviewing surveys prior to distribution, coordinating times and 
locations for community meetings. In addition, we will rely on staff representatives for timely responses throughout the process to help ensure efficiency. 

NOV2024 DEC 2024 JAN 2025 FEB 2025 

Project kickoff; develop survey and community 
~e_n_g_ag_e_m_e_nt_p_la_n _________ I Execute survey ) 
- ~-----~ First community 

COLOR KEY: 
PROJECT PHASES 

I Community Engagement Phase ) 

Brand Development Phase 

0 

0 

meeting 

Second community 
meeting 

MAR 2024 

Parks&Rec 
Advisory Board 
meeting (present 
survey findings and 
recommendations) 

Logo concepting 

APR 2025 

Parks & Rec Advisory 
Board meeting 
(present logo concepts) 

MAY2025 

City Council meeting 
(present logo 
recommendation) 

Deliver logo, brand 
guide and assets; 
conduct training 

2 6 



Oocusign Envelope ID: 2E5549O5-EFEB-45C8-AFC2-C4F8FCD1082F 

SECTION E: REFERENCES 
Proposer(s) must pro11ide at least three (J) references from the past two years, ideally from clients in similar fields, who can attest to the Firm's experience in deli11erin9 branding services, public engage-
ment, or similar professional services. These references should con.firm the Firm's ability to deli11er services aligned with the scope and scale outline in this RFP. For each reference, include: 
(a) Client's name and address 
(b) Point of contact (name, telephone number, email) 
( c) Dates of service 
( d) The Firm's key personnel assigned to the project and identify specific roles in deli11erin9 the branding and public engagement services 
( e) Description of services provided, specifically focusing on branding de11elopment, public engagement, or similar projects 
(f) Number of public meetings or engagement sessions conducted, and a description of the methods used to gather community input 
( 9) Original budget and final project cost 
(h) Explanation of any 11ariations from expected outcomes or discrepancies in the project scope or cost 

0 

0 
0 
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SECTION E: REFERENCES 

0 0 
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SECTION E: REFERENCES 

0 
0 
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SECTION F: LEGAL PROCEEDINGS/LAWSUITS 
Provide a comprehensive list of any legal proceedings or lawsuits involving the Firm, employees, or subcontractors of the Firm who may be providing services to the City. The list shall indude current litiga-
tion and the status, and any matter(s) filed, settled, and/or otherwise adjudicated in the last five years. For each instance describe the underlying reason or cause of action, as well as the outcome or status. 

Legal Proceedings/Lawsuits 
We have not been involved in any legal proceedings in the past five years. 

SECTION G: FEE/PRICING PROPOSAL 
Proposers must submit a detailed fee proposal, as specified in section 4.8.4, alonq with a completed and siqned Solicitation Response Form, located in section 7.0. 

Budget Estimate 
COMPONENTS ESTIMATED BUDGET 
LABOR PROJECTIONS 

COMMUNITY ENGAGEMENT & PLANNING 
COMMUNITY MEETINGS, SURVEYS, PLANNING & EXECUTION 

NAMING & BRAND DEVELOPMENT 

TOTAL LABOR ESTIMATE 

10% GOVERNMENT DISCOUNT 

TOTAL ESTIMATE FOR LABOR-RELATED SERVICES 

STANDARD FEES 
ANTICIPATED EXPENSES 

RESEARCH & RESOURCES TOOLS FEE 

TOTAL OTHER FEES 

$27,653 

$22,626 

$50,279 

($5,028) 

$45,251 

$3,500 

$1,000 

$4,500 

TOTAL ESTIMATED BUDGET $49,751 

0 

STANDARD HOURLY 
RATES PER DISIPLINE 
These rates reflect our discounted, 
government hourly rates. 

Partner $225.00 
VP/Associate VP $200.00 
Senior Director $190.00 
Director $150.00 
Coordinator $130.00 
Administrative $125.00 

GFMICenterTable is flexible with 
our payment structure and billing 
procedures and will adhere to the City's 
requ irements for payment. 
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SECTION H: ADDITIONAL DATA 
Provide any additional information relevant to the ~ualifications and capabilities of the Firm. This may include details about specific expertise, innovative technoloqies, sustainability practices, 
methodoloqies, or any other information that could enhance the evaluation of the Firm's suitability to deliver the services outlined in this solicitation. 

Core Values 
We are intentional about leading with our agency's Core Values. 

Those values include: 

Uncompromising Ethics: 
We work with ethical companies and refuse to produce unethical work. 

Mutual Respect: 
Respect is a two-way street, and our team members respect everyone we work with. 

Passionate Collaboration: 
Outside perspectives and opinions are always welcome. The more we 
collaborate, the better our end product will be. 

Unwavering Accountability: 
We hold ourselves to a standard of excellence that starts with how we 
show up and communicate with our clients and ends with superior results. 

0 

0 
0 

Team-buildinq outside of the office. 
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SECTION H: ADDITIONAL DATA 
Provide any additional information relevant to the qualifications and capabilities of the Firm. This may include details about specific expertise, innovative technologies, sustainability practices, 
methodologies, or any other information that could enhance the evaluation of the Firms suitability to deliver the services outlined in this solicitation. 

Customer Service Philosphy 
In addition to our Core Values, our customer service philosophy centers the following eight components: 0 
Communication & Listening: 
We understand our clients' needs and act on concerns and real-time 
feedback. 

Product/Service Knowledge: 
We work to develop a deep understanding of the issue/product/service/key 
messages at hand so that we can provide a meaningful work product. 

Problem..Solving Skills: 
Our seasoned team members are adept at identifying issues and providing 
effective solutions to move processes and campaigns forward. 

Empathy & Patience: 
Relating to our clients' feelings and frustrations helps us create customized 
solutions. Actively communicating with patience to ensure all questions are 
answered and we're mutually clear on direction is vital to successful work. 

Responsiveness & Adaptability: 
We structure each account team to ensure timely responses to c lient needs, 
resolving issues and answering questions efficiently. We work with clients 
to establish clear direction about appropriate communication channels 
and we set up a team email address to ensure that clients can reach an 
entire team, even when individual team members may be on PTO or in 
meetings. Timely responses help us to adapt to changing scenarios and 
unpredictable situations. 

0 

Follow-Up & Support: 
It is our job to ensure projects move forward within the agreed-upon 
timelines, so following up to receive feedback/approvals to meet those 
timeline expectations and providing ongoing support as an extension 
of your team is paramount to our work. 

Client Feedback & Collaboration: 
We actively seek client feedback throughout the life of any given project. 
Th is ensures we're hitting the mark, and if not, that we're adapting to meet 
and exceed expectations. Likewise, we actively work to collaborate with our 
clients at every step of a campaign, ensuring feedback can be provided in 
real-time and adjustments can be made as they are required. 

Proactive Support: 
We call this our "Last 5 Minutes." Our teams are always thinking about 
advancing our clients' objectives and working in their best interests. Team 
members are encouraged to bring new proactive solutions to the table, often 
before asked, so that our clients feel supported by a forward-thinking team. 

0 
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SECTION H: ADDITIONAL DATA 

Awards 

Some of Our Award Highlights Include the Following: 
• Best Place to Work by Inc. Magazine 

• OUTSIDE Magazine's Best Places to Work (12 consecutive years) 

• Ad Age Magazine's Best Places to Work 

• B: Civic and Points of Light: Colorado Civic 50 

• The Holmes Report Best Boutique Agency to Work For 

• Denver Business Journal Best Places to Work 

(#8, small company category) 0 

0 

• Executives Partnering to Invest in Children (EPIC): 

Award for Family-Friendly Workplace 

• Healt h links Certified Healt hy Workplace 

Partner and Healt hiest Place to Work finalist 

• PRWeek Agency Business Report list 

• North America SABRE Awards finalist 

0 

Team-buildinq outside of the office. 

33 






