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project dates, project description, original project budget, final project cost, 
explanation of variation from original budget to final project cost, pictures, etc. 

E. Solicitation Response Form: The Offerer shall complete and submit the attached 
Solicitation Response form with its proposal. 

F. Price Proposal: The Offeror shall provide its fee proposal; as stated in Section 4.5.2. 
Price Proposal. 

G. Legal Proceedings/Lawsuits: Provide a comprehensive list of any legal proceedings 
or lawsuits involving the Firm, employees, or subcontractors of the Firm who may be 
providing services to the City. The list shall include current litigation and the status, 
and any matter(s) filed, settled, and/or otherwise adjudicated in the last five years. For 
each instance describe the underlying reason or cause of action, as well as the 
outcome or current status. 

H. Additional Data: Furnish any additional pertinent information that is directly related 
to the qualifications and capabilities of the Firm. This may include details about 
specific expertise, innovative technologies, approaches, or any other information that 
will enhance the evaluation of the Firm's suitability to provide the services outlined in 
this RFP. 

Section 6.0. Evaluation Criteria and Factors 
6.1. Overview: An evaluation committee; appointed by the City, will assess all qualified 

responses. Proposal(s) will be selected based on the ability to demonstrate the 
necessary expertise and capability essential for delivering the scope of services. 
Additionally, the committee will consider the integrity and reliabi lity of the proposals, to 
ensure the highest degree of confidence in full faith and performance. 

6.2. Intent: Only Respondents who meet the qualification criteria will be considered. 
Therefore, the submitted proposal must indicate the Offerer's ability to provide the 
services described herein. 

6.3. Evaluation Summary: Proposals will be prioritized based on the criteria categories and 
values described below. The City reserves the right to reject any portions of proposals 
and take into consideration past performance of previous awards and contracts with the 
Owner of any Offerer, or service provider in determining a final award(s), if any. 

Evaluation Criteria and Weighted Values will be worth ninety (90) % 

RFP-5341-24-KF 
- 22 -
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• Responsiveness of Submittal to the RFP (20) % 
The Offerer has submitted a proposal that is fully comprehensive, inclusive and 
conforms in all respects to the RFP and all of its requirements, including all 
forms and substance. 

• Understanding of the Project and Objectives (20) % 
The Offerer's ability to demonstrate a thorough understanding of the City's goals 
for this specific Project. 

• Experience thirty (30) % 
Offerer's proven proficiency 1n the successful completion of similar projects. 
Offerer's ability to demonstrate appropriate skill levels, certifications, and all 
other skill sets necessary to provide Services. 

• Strategy & Implementation (20) % 
Offerer has provided a clear interpretation of the City's objectives regarding the 
required Services, and a fully comprehensive plan to achieve successful 
completion. See Section 5.0. Item C - Strategy and Implementation Plan for 
details. 

The following Criteria shall be worth ten (10) % 

• Fees (10) % 
All fees associated with the Services are 
comprehensive. 

provided and are complete and 

6.4. Shortlisting Offerors: The City expects to follow the process below to shortlist 
proposals. The City reserves the right to modify this process if it is in the best interest 
of the City. 

• All proposals will be reviewed for compliance with mandatory requirements as 
outlined in this RFP. Proposals deemed non-responsive will be eliminated from 
consideration. The Purchasing Agent may contact Offerers for clarification of its 
proposal. 

• Committee members will independently evaluate and score proposals and 
submit scores back to the Purchasing Agent. Scores will be entered into an 
Evaluation Matrix to assist in analyz1ng and prioritizing the responsive Proposals. 

6.5. Negotiations: The City may undertake negotiations with the top-rated Offeror(s) and 
will not negotiate with lower-rated Offeror(s) unless negotiations with higher-rated 
Offeror(s) have been unsuccessful and terminated. 

6.6. lnterview(s): The Owner reserves the right to invite the most qualified rated Offeror(s) 
to participate in a virtual , or in-person interview(s) if needed. 

6.7. Award: Offeror(s) shall be ranked based on the criteria listed in Section 6.3. The City 
reserves the right to consider all of the information submitted and/or presentations, if 
required, in selecting the Project Firm. 

RFP-5341-24-KF 
- 23 -
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NOTICE OF AWARD 

Date: February 16, 2024 

Company: DTJ DESIGN, Inc. 

Project: Concept Design Services for Whitman Park RFP-5341-24-KF 

DTJ DESIGN, Inc. has been awarded the Contract by the City of Grand Junction for 
Concept Design Services for Whitman Park (RFP-5341-24-KF). The Contract has 
been awarded at a lump sum fee of $131,925.00. 

For Project scheduling and coordination, please communicate with Emily Krause, 
Recreation Superintendent, who can be reached at (970)254-3875 or via email at 
emilyk@gjcity.org. 

CITY OF GRAND JUNCTION, COLORADO 

Duane Hoff, Jr. Contracts Administrator 

SUPPLIER ACKNOWLEDGEMENT 

Receipt of this Notice to Award is hereby acknowledged: 

Firm:  _________________________________________________________ 

By: _________________________________________________________ 

Name:    _________________________________________________________ 

Title:   _________________________________________________________ 

Date:  _________________________________________________________ 

910 MAIN ST, GRAND JUNCTION, CO 81501 P [970] 244-1513 https://www.gjcity.org/ 

https://www.gjcity.org
mailto:emilyk@gjcity.org
https://131,925.00
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Dear Kathleen and Selection Committee: 

DTJ DESIGN, Inc. (DTJ) is pleased to submit our 
Proposal for Concept Design Services for Whitman 
Park, RFP-534.1-24-KF, for the City of Grand Junction. 
We are enthusiastic to continue building on our prior 
experiences within the City and around the Western 
Slope, contributing to the region's flourishing legacy. 

We recognize the critical role that Whitman Park 
has served in the community, as well as its immense 
potential. The thoughtful evaluation and execution 
of park programming, contextual relationships and 
access, placemaking1 and flexibility to meet various 
needs will be critical to successfully revitalize and 
utilize Whitman Park. We und•:?rstand the City seeks a 
trusted guide with innovative approaches and values-
based solutions to provide project rnanagement, 
public, stakeholder, and client engagement, 
conceptual and schematic design, and cost estimating 
services. 

In support of this, we have assembled a highly 
qualified and collaborative team of professionals 
who have worked together on successful projects 
including within and/or directly with the City of Grand 
Junction. 

DTJ will serve as the Prime Consultant providing 
Landscape Architecture, Architecture, and Urban 
Design, and overall Project Management services. 
Dave tgnatew, Owner, Partner, and Director of 
Landscape Architecture is fully authorized to make 
presentations and contractual commitments on beha lf 
of DTJ. Other key personnel authorized to present 
on behalf of DTJ include David Poppleton, Owner 
and Partner; Greg White, Principa l; James Palmer, 
Associate; and Keith Walzak, Senior Associate and 
Director of Urban Design and Planning. 

Together with CivicBrand (Engagement), River 
City Consultants (Civil), HCL (Structural), Bighorn 
Consulting Engineers (MEP), Hines (Irrigation), LSC 
Transportation (Transportation), and FCI Constructors 
(Cost Estimating), we offer our combined skills to 
conduct an inclusive and innovative approach to 
engagement and design assignments. 

DTJ thinks differently about the potential of the public 
realm and what rt can be to offer a variety of lifestyle 
enhancements, supportive of city-wide economic 
vitality, We mafntain a strong focus on the long-
term operations and maintenance obligations of a 
project and seek to establish a collaborative p rocess 
with clients and staff members to develop the best 
potential long-term solutions. 

As the City of Grand Junction continues to set the bar 
high for design and quality of life, we look forward 
to assisting you in the successful conception and 
implementation of critical commun ity improvements. 

Please feel free to contact us with any questions 
or if you need any additional information. We are 
honored to be considered as your design consultant 
and to have the opportunity to serve your needs with 
creativity and care. 

Sincerely, 

DTJ DESIGN, Inc. 

DAVE IGNATEW, RLA 
CorporateTreasurer I Partner+Director ot Landscape Architecture 
dignatew@dtjdesign.com 
P- 303,443.7533 

3101 Iris Ave, Ste. 130 
Boulder, CO 80301 

mailto:dignatew@dtjdesign.com


DTJ DESIGN, Inc. (DTJ) is an award-winning 

international design firm based In Boulder 

with offices in Atlanta and Austin. With over 55 

years of experience providing Architecture, 

Planning, and Landscape Architecture services, 

our extensive portfolio includes a balance of 

projects which demonstrate our depth and 

capabilities with parks, community design, 

3 
Offices Years of Service 

le;sure destinations, urban regeneration, and 

mixed-use places across a wide range of 

geographies. We take a holistic approach to 

create distinguished and successful projects. DTJ 

is known for its contextual and culturally relevant 

design, creativity and attention to detail. We are 

staffed by 85+ talented designers across our 

three offices. 

Employees Sustainable 
Sites Accredited 

Professionals 





TEAM OVERVIEW 
DTJ has created a collaborative team structure for 
the Whitman Park initiative. Our team brings the 
best attributes to provide the City of Grand Junction 
with highly responsive and thoughtful design, and 
we are deeply committed to social, ethical, and 
environmental responsibility in our work. All key DTJ 
personnel work out of the Boulder office. 

Our team's core values align-we think globally, apply 
a holistic and sustainable ethic, and respond to local 
cultures and the rich diversity of beliefs and values 
to meet our clients' goals and intentions. Our team 
wilt work harmoniously to address each aspect of the 
initiative. 

We recognize the value the public realm can bring 
to a community and are excited for the potential 
to partner with the City of Grand Junction who has 
established and maintained a long-term vision for the 
community in its streetscapes, parks, trail systems, 
and urban core. This long-term vision speaks volumes 
to the City's commitment in improving its residents' 
quality of life through equal access to parks and 
amenities while enhancing safety and connectivity. 

Quality of life is paramount in building a strong, 
enduring community. Thoughtful public realm, park, 
trail, and placemaking development is an economic 
catalyst that attracts families and businesses with 
the intent that desirable jobs will follow. Companies 
recruiting top candidates must show that their 
community offers a high quality of life for their 
employees and families, including affordable housing, 
civic, cultural, and retail offerings, plus premier parks, 
open space, and recreation facilities. 

The public realm, parks, and greenspaces have 
evolved over Lime, and like other public gathering 
spaces, their purposes have also evolved. The City 
is making a significant financial commitment to the 
community in the creation of parks, streetscapes, open 
space, trails, wayfinding, and unique amenities. These 
investments are strategic expenditures to improve 
communities physically, socially, environmentally, and 
now more than ever, economically. 

WHY DTJ DESIGN? 

Our firm brings national recognition combined with 
regional knowledge and expertise. Guided by a 
unique design ethos and creative vision, our approach 
will reach beyond what is acceptable and focus on 
excellence. The key differentiators that set us apart 
from others include: 

Authenticity. Our process is s1raightforward. Through 
defensible data, proven methods, and meaningful 
engagement strategies, we help extract the essence 
of the place in which we work. DTJ's multidisciplinary 
history of over 55 years gives us a deep appreciation 
for and understanding of each client and their needs. 

Local, National, and International Expertise. Our 
tearn applies lessons learned based on successful, 
built work. Our experience in forming vibrant spaces 
throughout the U11ited States and in communities of 
all sizes informs our work. 

Full Resource Design Capabilities. We provide timely 
access to a deep bench of innovative and highly 
skilled planning and design resources. Each team 
member brings an informed understanding of park 
systeh'1s, the public realm, and best practices as we 
explore possibilities and customizable outcomes for 
each client and project. 

Rapid Prototyping and Compelling Visuals. We are 
enthusiastic collaborators and relish the information-
gathering process that informs community-targeted 
approaches. Born from the belief that homogenerty 
has plagued our landscape for far too long, we help 
communities recognize that prosperity does not 
equate to copying what others are doing but is found 
in generating pride in who they are and who they may 
become. 
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KEY PERSONNEL 
For the Concept Design for Whitman Park, DTJ will 
serve as the contract lead and primary point of 
contact and will provide overall project management 
and coordination with the City of Grand Junction on 
contract scope, budget, and t1melines for deliverables. 
DTJ will contract with each subconsultantteam 
member and work with the City to deliver high-quality 
and on-schedule deliverables. 

Leading DTJ ts Dave lgnatew, Director of Landscape 
Architecture, and Partner in Charge, and the primary 
contact for inquiries, notifications, and contract 
negotiation. Dave is fully authorized to submit 
proposals and execute contracts on DTJ's behalf. He 
brings an exceptional resume in publfc and private 
sector work, working with city staff, stakeholders, and 
communities throughout the United States. 

Core Team/Task Lead 

Anticipated Participat ion 

Step 1.1 Kick-off Meeting + Site Walk 

Step 1.2 Public Engagement Sessions 

Step 1.3 Stakeholder Engagement Sessions 

Step 2.1 Conceptual Design 

Step 2.2 Review Meeting with City Staff 

Step 2.3 Conceptual Refinement 

Step 3.1 Schematic Design + Cost Estimate 

Step 3.2 Final Presentation 

Associate James Palmer with 17+ years of professional 
experience leading numerous projects locally and 
internationally will provide project management, 
coordination, and design direction to the team to 
complete the project based on schedule and budget 
expectations. He will remain involved throughout 
the life of the project and be the day-to-day contact. 
James will provide strong team management and 
communication both internal and external to the team, 
the City, and stakeholders. 

Our team has worked together on a wide collection 
of efforts and projects Including several parks such 

DTJ DESIGN CivicBrand 
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SUBCONSULTANTS Our team has a variety of projecttearn,ng experience 
over the past 20+ years . Some of those local to Grand 

DTJ has partnered with the following subconsultants Junction include Redlands Mesa with River City 
to create a multi-disciplinary team for the City of Consultants and Gateway Canyons Resort with FCI 
Grand Junction. In communication with the team, they Constructors. 
have confirmed the availability and commitment of 
project mahagers and staff necessary to provide high- We are currently in design and documentation on 
quality design and engineering services as outlined In a few projects including the 100-acre Richardson 
this proposal. Our collaborative approach to design Park project around the Front Range with Hines, LSC 
is the foundation for establishing a compelling vision Transportation, and FCI Constructors. 
that meets the needs of the community. 

Key responsibilities of each firm are as follows: 

Civlcbrand - Engagement Hines - Irrigation 
River City Consultants - Civil Engineering LSC - Transportation 
HCL- Structural FCJ Constructors - Cost Estimating 
Bighorn Consulting -MEP 

River City Bighorn Hines FCI ConstructorsConsultants Consulting 
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DAVE IGNATEW, RLA 
PARTr,IER 

DIRECTOR OF LANDSCAPE ARCHITECTURE 
OIGNATEW@DTJDESICN.COM 

D Dave lgnatew has a diverse portfolio. including Planning and Landscape Architecture for 
some of the World's coolest destinations. His international and domestic experience over 
the past 25 years incl.Jdes lead design on resort destinations~ themed attractions and 
residential communities. 

Dave is all about the memorable experience He has projects across the globe including 
China, Mexico, Spain, Qatar. Abu Dhabf, Turkey, Russia, Japan, Singapore, and North and 
South America. 

Bachelor of Science In Landscape Architecture, 

D THEA Award 20 18 - Best New Water Park I Volcano Ba}~ Universal Orlando 

Colorado Chapter of the American Society of Landscape Architects - President's Award 
& Land Stewardship Award I Xilinx Colorado Campus 

Colorado Chapter of the American Society ofLandscape Architects Honor Award (Over 
$500,000 Construction Budget) I Centerra, Loveland, Colorado 

Colorado Chapter of the American Society of Landscape Architects Merit Award I The 
Welcome Lodge atAnthem, Broomfield, Colorado 

Colorado Chapter of the American Society of Landscape Architects Meri1 Award 
lnterlocken, Broomfield, Colorado 

- Licensed Landscape Architect Colorado D 
- Senior Architectural Graphics Instructor I Universrty of Colorado, Boulde1 

m 

mailto:OIGNATEW@DTJDESICN.COM




JAMES PALMER, PLA 
ASSOC IATE~ LANDSCAPE ARCHITECT 

JPALMER@DTJDESIGN.COM 

a Inspired by local culture, history, and native ecosystems. James' work expresses a contemporary 
fusion of the built and natural environments. Drawing on textures, patterns, and a sense of 
adventure, his projects enhance accessibility, encourage exploration and maintain a deep 
respect for natural resources. His in-depth expenence in detailed construction documentation 
and creative problein-solvlng ability allows James to view complex site issues as an opportunity 
to create value rather than a threat to effic1ende,;. 

Bachelor of Landscape Architecture, 

Professional Landscape Architect: Maryland 113564 

Cl Chair, ULI Baltimore & Washington TOD Product Council 2016-2019 

m 

mailto:JPALMER@DTJDESIGN.COM




GREG WHITE, PLA, ASLA, SITES AP 
PRINCIPAL 

GWHITE@DTJ0ESIGN.COM 

Cl Greg offers clients ~xpertise in landscape architecture and urban planning. building a 
career at DTJ DESIGN around a global practice of place making. He applies his skills 
in projects ranging from large scale master-planned communities to regeneration and 
design of public realm urban spaces to intimate resort environments. 

His skills provide a combination of leadership, visioning and high design with a strong 
foundation of sustainable principles. Greg rs known for creative design quality, attention 
to detail and extensive knowledge of plant material for a variety of climates and context. 
His projects cons1stently receive prestigious design awards. 

Bachelor of Landscape Architecture, 
Colorado License ... 
SITESAPI I 

Cl Colorado Chapter of the American Society of Landscape Architects President's Award of 
Excellence for Residential Design I Private Residence, Colorado Springs, Colorado 

Colorado Chapter ofthe American Society of Landscape Architects Merit Award I The 
Welcome Lodge atAnthem, Broomfield, CO 

Colorado Chapter of the American Society of Landscape Archrtects Honor Award I Pa/mi/la, 
La Ownta, Ca/1famia 

Visionary Project of the Year Award from Sustamable Land Development I Tallyn's 
Reach, Colorado 

Builders Choice Merit Award far Best Commurnty I Pa/ml/la. La Quinta, California 

National Arbor Day Award I Tal/yn s React,, Colorado 

Colorado Chapter of the American Society of Landscape Architect Ment Award I Entry 
and Parkways at Deserr- Mountain Scottsdale, Arizona 

Cl - Instructor, University of Colorado, Environmental School of Design, 2016 
- American Society of Landscape Architects 
- University of Colorado - Denver; Student Mentor 
- Delegation Speaker m 
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KEITH WALZAK, AICP, ASLA 
SENlOR ASSOCIATE 

DIRECTOR OF UHBAN DESIGN+ PLANNING 
KWALZAK@DTJDESIGN COM 

Keith bnngs passion and commitment to placemaking design for every project For over 
35 years, Keith has actively engaged with public and private sector clients, agencies, and 
community stakeholders to help build healthy, resilient, thriving communities. Inspired 
by people and places, Keith strives to improve the l1vabihty of communities, focusing 
attention on social equity, sustainable urbanism, cultural arts, multi-modal and green 
infrastructure, and urban redevelopment/regeneration strategies. Keeping design at the 
iorefront of his collaborative approach, Keith engages community members throughout 
the visioning and implementation process to promote community attributes and 
placemaking opportunities for neighborhoods, campus environments, business districts, 
and cities. 

CO Registered Landscape Architect-

Master of Urban Design, 

Bachelor 
Master of Landscape Architecture, 

of Science in Community Planning Policy, Land-Use + Geography, I 

PIiot Fitwell Health Wellness Project I The Heights District Plan: Vancouver. WA 

Washington ASLA Award I The Heights District Plan; Vancouver; WA 

Washington APA Award I W1lbutton Commercial Area; Bellevue, WA 

a professional - American Institute of Certified Planners (AICP) 
- American Planning Association (APA) Colorado Chapter activities 
- American Society of Landscape Ard11tects (ASLA) Washington + Colorado Chapters 
- Urban Land Institute (ULI), Full Member 
- Congress for New Urbanism (CNU), Past Member 
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DAVID POPPLETON, RA 
PAPTNER 

0POPPLETON@DTJDESIGN.COM 

a David has more than 13 years of experience on a wide variety of architecture and planning 
projects. With a focus on integrated design, he has led teams from project visioning 
through construction. He is a thoughtful and innovative designer who has the experience 
and construction knowledge to carry the design 1-hrough implernentation David's main 
areas offocus are in community amenity buildings, multi-family residennal, resort bousing, 
and single family detac~ed housing. bul also has experience in senior living communities 
and corporate campuses. 

Bachelor of Environmental Design. 

Registered Architect, Colorado 

Professional Builder 40 Under 40 

2021 MAME Award tor Best Architectural Design for Urban lnt1ll Design I Ridge at Ward 
Station 

2020 NAHB Best in American Uving Silver Award for Community Facility I Harmony Golf 
Club 

2017 Best In American LJvlng Platinum Award, Best Community Facility I The Lake Club 
at Centerra, Loveland, Colorado 

2017 Best in American Living - Best in the Mountain Region I The Lake Club at Centerra, 
Loveland Colorado 

2017 Professional Builder Bronze Award -Single Family Home 2,500-2,999 st IBoulevard 
One at Lowry 

2017 Professional Builder Bronze Award - Single Family Production 2.001-3, 100 sf I 
Boulevard One at Low,y 

2008 Gold Nugget Award of Merit - Best Attached Housing Project - 18 to 40 du/ac I 
Belcourt at Edenglen, Ontario, Canada 

2008 Gold Nugget Award of Merit - Attached Suburban Residential Project ofthe Year I 
Extreme Home Makeover Hawaii (100th episode), Oahu Hawaii 

2008 Gold Nugget Grand Award -Budding Industry Community Spirit Awards I Vantage 
Luxu,y Townhomes. Diamond Bar. California 

2007 Elan Award I Attached Community of the Year II 

mailto:0POPPLETON@DTJDESIGN.COM




Ryan Short 
CEO 

Civic Brand 

EDUCATION 

Human Centered Design, Pratt Institute 
BBA Marketing. University of North Texas 

EXPERIENCE 

15 Years Experience as CivicBrand founder 

PROFESSIONAL AFFILIATIONS 

• IAP2 - International Associat ion of 
Public Participation 

• Main Street America 
• Congress for the New Urbanism 
• American Planning Association 

AWARDS 

2023 - High Commended City Nation Place 
Best Use of Design 
High Point, NC 

2021 Finalist - City Nation Place Global 
Best Use of Data 
7th Street Plaza, Waco, TX 

2021 1st Place -APA New Mexico 
Long Range Planning 
Las Cruces, NM 

2019 Finalist - City Nation Place Global 
Best Use of Design 
Waupaca, WI 

2018 Finalist - City Nation Place Global 
Best Citizen Engagement 
Park Rapids, MN 

2018 Gold - Hermes Creative Awards 
Brand Identity - Heartland Lakes. MN 

Since 2008, Ryan Short has been the CEO and co-founder 
of CivicBrand, an organization at the forefront of place 
branding, placemaking, and community engagement 
Ryan hosts the "Eyes on The Street" podcast. has been 
published on Forbes.com. and regu larly speaks on topics 
of equity In engagement. placemaki'ng, place branding, 
and human-centered design. 

Ryan co-founded ClvicBrand, dedicating himself to 
the mission ofhelping communities become the best 
version of themselves. Ryan provides strong leadership. 
guiding the CivicBrand team towards realizing their 
shared vision of creating more vibrant and meaningful 
places. His portfolio of work spans diverse communities 
across the US. This portfolio includes comprehensive city 
and county-wide branding Initiatives. district branding 
projects. as well as placemaking and activation strategies. 
In addition. Ryan has been a driving force behind various 
planning efforts. including comprehensive plans. open 
space and trails master plans, parks and recreation 
master plans, and downtown master plans - all aimed at 
shaping sustainable and thriving communities. 

RELEVANT PROJECTS 

public events. 

II 
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Brisa Byford 
Engagement Strategist 

 

 

BBA/Marketing 

 

7 Years Experience as CivicBrand 

 

• Texas Downtown Board of Directors 
• IAP2 - International Association of
 Public Participation 
• Main Street America 

 

2023 - High Commended City Nation Place 
Best Use of Design 
High Point, NC 

2021 Finalist - City Nation Place Global 
Best Use of Data 
7th Street Plaza, Waco, TX 

2021 1st Place - APA New Mexico 
Long Range Planning 
Las Cruces, NM 

2019 Finalist - City Nation Place Global 
Best Use of Design 
Waupaca, WI 

2018 Finalist - City Nation Place Global 
Best Citizen Engagement 
Park Rapids, MN 

2018 Gold - Hermes Creative Awards 
Brand Identity - Heartland Lakes, MN 

Brisa is a strategist that has led numerous community 
and district branding projects during her time on the 
CivicBrand team. She hails from New Mexico AKA the 

 
a strong place identity impacts the way people see 
themselves and the pride they have in their community. 
Her role as senior strategist means that she often plans 
focus groups, facilitates engagement activities, analyzes 

 
problems in the community, and develops the brand 
strategy — or way forward — for our clients. Brisa also 
sits on the board of directors of Texas Downtowns. 

With expertise in brand architecture, engagement, 
statistics and messaging, she uses both data and creative 
to tell the story of the communities we work with. She 
believes in the importance of innovative and equitable 
ways of engaging with the public to build project buy-

 
community feels connected. As a self-proclaimed 
"spreadsheet person," she's not afraid to dive into 
the details in order to make sure we are hitting our 

 
audience segments view a place. 
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Pt.S 11es-
WHITMAN PARK PROJECT- RFP-5341 -24-KF 

Jeffrey W. Mace, P.E. 
Principa1/Professional Engineer 

Mr. Mace is a principal and one of the founders of River City Consultants. He has been project 
manager and/or lead engineer on a wide variety of projects for Mesa County and throughout 
Western Colorado as well as the Denver Metro area. Mr. Mace has compiled a multi-discipline 
engineering history including land development, site design, roadway design, hydrologic and 
hydraulic analysis/design, and structural design and evaluation. Mr. Mace has provided QA/QC 
control on most of the projects that RCC has designed. Selected relevant projects include: 

Registrations: Professional Engineer -

Education: 
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WHITMAN PARK PROJECT- RFP-5341-24-KF 

~------, Pesumes 
Ivan D. Geer, P .E. 
Principal/Professional Engineer 

Mr. Geer is one of the principals of River City Consultants. Mr. Geer has experience in 
engineering consulting (wastewater, water, infrastructure, and construction management), 
design/build, construction materials production, environmental compliance, mining, reclamation, 
land development, and operations management. In his career he has managed projects for 
clients and aggregate companies that have required working with numerous the governmental 
agencies in Western Colorado, including Mesa County and Colorado Department of 
Transportation, Grand Valley Rural Power, Centurylink, and many others. More recently, Mr. 
Geer has managed several engineering design projects for public improvements for various 
public agencies including Mesa County, the City of Grand Junction, and Clifton Water. Relevant 
project experience includes: 

I 

I 

I 

I 

I 

I 

I 

Registrations: Professional Engineer- Colorado-

Education: 

m 



NealBohnen,PE 
L, .:v, ot ~1ructura/ 

Engmeering 

REGISTRATION 
Professional Engineer 
-Colorado 
-Arizona 

EDUCATION 

I 

AFFILIATIONS 
Struct ural Eng ineering 
Association of 
Colorado (SEAC) 
,, . 1er nstitute of 
St , • , . .., uction 

/ C ) 

ican Concrete 
I•,_ .,···-.·-,Cl) 

Neal is a seasoned structural engineer and the studio lead for the HCL Grand 
Junction office. He brings years of technical experience to encompass all phases of a 
building project. His resume includes a broad range of building types and framing 
systems. Specific to municipal projects, Neal has experience in over a dozen large-
scale projects including police, fire.justice civic, airport and other government 
facilities. Neal has a passion for supporting municipal projects and loves 
emphasizing architectural exposed structural elements to provide the perception of 
safety, stability, and reliability to the occupants of the building. Neal demonstrates 
advanced knowledge in the gravity and lateral design of steel, concrete, post-
tensioned concrete, pre-cast concrete, masonry, and wood-framed structures. He 
specializes in innovative structural framing techniques to produce efficient, cost-
effective buildings. His high attention to detail and ability to collaborate effectively 
with the design team make him well suited to develop high-quality projects. Neal 
believes that a thorough understanding of a building structural system is paramount 
for a successful project. 

RELEVANT EXPERIENCE 

I 

I 

I 

I 

I 
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TEAM RESUMES I BIGHORN CONSULTING ENGINEERS 

S.S. in Mechanical Engineering,_ 

Registrations 
• Colorado • Oregon 
• Arizona • Pennsylvania 
• California • South Dakota 
• Nevada • Utah 
• Oklahoma • Wisconsin 

Affiliations 
ASHRAE 

Mark Harrington, P.E., LEED AP 
Lead Mechanical Engineer 

Mark is a mechanical consulting engineer, LEED 
Accredited Professional, and Vice-President of Bighorn 
Consulting Engineers. He has 25 years of experience 
designing HVAC systems for commercial, educational, 
and institutional bui ldings. He produces construction 
drawings and specifications, as wel l as performs field 
reviews. Other functions include generating 
construction cost estimates and performing energy and 
life-cycle cost analysis. 

Secretary- Board of Directors, Community Hospital 

S.S. in Engineering with Electrica l Specialties; 
S.S. in Engineering with Mechanical 
Specialties; 
Registrations 

• Colorado 
• California 
• Nevada 
• New Mexico 
• Oklahoma 

• Oregon 
• South Dakota 
• Utah 
• Wisconsin 
• Wyoming 

Drew Brow n, P.E. 
Lead Electrical Engineer 

Drew is an electrical engineer with two degrees from 
Colorado School of Mines. Drew spent the beginning of 
his career using his degree and professional engineering 
license in the field and practical experience. He worked 
in the ski industry on ski lifts and other apparatus as a 
field engineer. This gives Drew the unique skill of taking 
what he knows from the field and applying it to the 
design of power systems in buildings. He knows what the 
electrician needs and how they need to see it as he has 
installed most of what he is currently designing. 

m 
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I 
I 

I 
I 

Education 
• Bachelor of Science in Civil 

Professional Registrations and 
Memberships 

• Professional Engineer, State of 
Colorado-

• Institute of Transportat ion 
Engineers 

Professional Experience 
Mr. McGranahah joined the staff of LSC Transportation Consultants in 
January 2004 and is now a Principal and President of the firm and 
manager of the firm's Denver office. He has over 29 years of experience 
and has managed traffic engineering and t ransportation planning 
projects throughout the State of Colorado. Previously, he served as a 
Transportation and Traffic Operations Engineer with the -
- transportation section for nearly ten years. 

His technica.l responsibilities include preparation of traffic impact 
studies, transportation planning studies, parking studies, traffic calming 
studies, roundabout planning and design including fastest path analysis 
and design vehicle accommodation studies, travel demand manage-
ment plans, access management plans, conceptual intersection layouts, 
signing and striping plans, traffic control plans, and traffic signal plans. 
Mr. McGranahan has significant experience providing technical repre-
sentation and presentations at various council, board, neighborhood, 
planning, and zoning committee meetings. He also has extensive 
experience with the requirements of the Colorado Department of 
Transportation (COOT) State Highway Access Code having completed 
projects and secured state highway access permits in various COOT 
regions throughout the State. 

Traffic studies have included but are not limited to the following land 
uses: medical office buildings/ hospitals, banks, restaurants, con-
venience stores, universities/colleges/grade schools/middle schools/ 
high schools, multipurpose community centers/arenas, casinos, single-
family/high-density residential, Walmart and other big box anchored 
shopping centers, mixed-use new urbanism, transit-oriented design 
(TOD), park/recreation areas, government buildings, religious insti-
tutions, large annexation master plans, oil and gas well operations, 
corridor/access management studies for municipalities, and assistance 
With Municipal Transportation Plans. 



EVAN WALTON 

EDUCATIO~ 
BS construction Management 

REFERENCES 

CAPABILITIES 
21 years experience in 
• options analysis 
• design review 
• budget estimating 
• value engineering 
• life-cycle cost analysis 

Vice President of Pre-Construction 
lN INDUSTRY: 21 YEARS • FCI 

CQns~ctQrs, Inc. WITH FCI: 21 YEARS 

Evan has an extensive knowledge of multiple types of construction in both the 
competitive bid and negotiated markets. With this background, as your pre-
construction director. Evan will ensure that most accurate and relevant pricing 
is integrated into your project budgeting process. His strong relationships with 
the subcontracting community benefits your project by allowing FCI to choose 
from the most qualified subcontractors wlth available resources. saving 
you time and money. Evan has led the pre-construction efforts of forty-six 
projects. totaling over. $600.000,000 worth of construction projects. including 
educational. municipal, healthcare. and mountain region projects. 

• 

• 
• 

• 

• 
• 

• 

• 
• 

• 

• 

• 
• 
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METHODOLOGY+ STRATEGY 
PLACEMAKING 

We specialize In designing memorable places. A 
common theme across our portfolio is the clearly 
defined sense of place in our designs, achieved by 
storytelling. We will explore the City's history, culture, 
and natural environment to serve as the inspiration 
for creating a compelling vision-this vision will be 
expressed in the park's theme with welcoming places 
that connect people to the site. 

PLANNING + DESIGN 

Our design methodology seeks to create authentic, 
beautiful, and fun-to-experience destination5 that are 
easy to access and move about. We achieve this with 
the following design considerations: 

Character Areas 
We will walk the area to gain insight into the intrinsic 
character of the park space and surrounding 
contextual areas, including connectivity opportunities, 
views, and unique characteristics. 

Spatial Organization 
When determining the best locations for specific uses 
based on suitability, we think in terms of desirable 
adjacencie5 for uses. For example, locating family-
oriented activities in proximity allows kids to run 
and play while parents can observe from a shady 
location or utilize loop trails, or quiet uses that are 
clustered near each other while louder gathering and 
game programs are situated away from residential 
adjacencies. 

Axial Relationships 
We look for long vistas and axia l visual connections 
such that one can see from one spot in the park across 
a significant distance to another key fandmark. This 
is a classical, yet effective use of geometry to unify a 
large site. 

Sequence of Spaces 
Even on a small site a rational chain of events for 
how people will experience the space needs to be 
considered. We will develop the design to layout 
program spaces in sequence, so users are led from 
one space to another, promoting the discovery of all 
that the park has to offer. 

Intuitive Wayfinding 
Wayfinding elements provide park users with 
information on where they are via landmarks and 
placemaking elements. Our focus is to establish 
a simple and mtuit1ve wayfinding program that 
expresses the park theme in an aesthetica lly pleasing 
manner. 

Every Square Foot Planning 
We understand that we will be responsible for 
planning all the park property, even if Lt rema ins 
natural. We will have an attitude and strategy about 
how every place in Whitman Park and surrounding 
connections plays a role in the total project. 

Ease of Use 
To plan a barrier-free and inclusive park we will 
consider all users and integrate design elements that 
will enhance their experience1 including accessible 
path routing where wheelable paving under a 5% 
slope is laid out so that everyone connects to at least 
one of each of the park amenities. 



INNOVATION 

Partnering with our clients for success has brought 
our firm into many challenges in design, construction, 
and development. With our diverse experience. we 
bring educated opinions and help create an informed 
dialogue. While we are a plan11ing and design-
focused firrn, we knowthe importance of fulfilling high 
design aspirations with built work and construction 
know-how. Our international work brings exposure to 
many places, project types, and new thinking, helping 
influence our work locally. 

Situated on a hillside site, finding 
a way to achieve the program and the drainage, we 
proposed an underground system that allowed for a 
large flex lawn area and utilized the adjacent slope for 
a small adventure area wrth a custom climbing wall, 
splash play, embankment slide, and 2-to-5-year-old 
p lay area. 

A separate project innovation was our strategic use 
of a community-wide drainage system for adventure 
recreation. At we 
teamed with a visionary client to create an entirely 
above-ground drainage infrastructure. In looking at 
the dual-use potential, we designed activities within 
the detention areas including a flow trail, pump track. 
skills loops, and more These areas connect directly 
to the community-wide bike highway and are in the 
center of the community, These amenities have been 
wildly successful and popular with residents. 

CONCEPT TO REALITY 

We are most invigorated seeing the final built work-
seeing people enjoying the spaces and taking pride 
in the execution of the design and details we created 
as a collaborative team with our clients. 

SUSTAINABILITY 

The underpinnings of our park design will be 
sustainable principles including land preservation, 
limited clearing, and grading to reduce erosion, low 
water use, self-sufficient power generation, native and 
non-invasive plant species, removal of invasive species 
from natural areas, interpretive and educational sign 
programs, dark-sky lighting strategies with full cut-off 
shields, and locally sourced mater:als. 
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TRENDS 

Public spaces that are universally accessible and 
socially equitable by representing a true cross-
section of residents is a significant trend in park 
design, providing uses to meet the unique needs of 
the surrounding areas and community at large. The 
park will meet ADA accessibility standards and seek 
to provide a safe and secure environment for all. We 
will utilize Crime Prevention Through Environmental 
Design (CPTED) design principles as we lay out the 
built environment to create a safer park that leads 
to social equity, peace of mind, and quality of life 
improvements. 

Establishing a revenue generation stream that is 
integral to the park program can be tremendously 
helpful to parks and open space departments, 
particularly when parks can be self-sufficient to cover 
their own annual operating budget. Revenue can be 
generated through classes, annual festivals, repeating 
events, user fees for attractions, and reservation fees 
of facilities for private functions. The combination 
can comprise a large percentage of a park’s annual 
operating budget. 

We frequently incorporate art into parks with both 
permanent and temporary displays—a positive way 
for the surrounding community to participate in 
authorship of making the park their own, as well as 
highlighting and elevating cultural diversity. 

ATTENTION TO DETAIL 

We infuse a distinct quality and project identity 
through thoughtful and creative design, and artistry 
with planting palettes, materials, and textures while 
solidifying the site’s authentic character. We focus 
on the user’s needs, a memorable experience, 
attention to crafted details, and exceptional quality. 
With topography expertise, our design solutions 
complement the surrounding built environment. 
Whether it is a strategically placed pedestrian bridge 
or the subtle placement of artwork, we know focused 
attention is what makes projects special. 

GOALS + CHALLENGES 
Goals and challenges on park projects can vary 
greatly depending on the community needs, available 
funding, and contextual conditions. We commonly 
see the following patterns, particularly in the Colorado 
environment: 

Goal 1: Respectful and sensible application of a 
planting palette suitable to the local environment, 
considerate of water resources, habitat, and 
pollinators. We strive to study the planting design 
and material selections with a keen eye on how we 
can reduce water consumption and enhance habitat, 
particularly those in arid environments. 

Challenge 1: Educating homebuyers, the public, 
private developers, and municipal clients that 
we do not need a water intensive green carpet 
of non-functional turf to make a space appealing 
or aesthetically pleasing. While turf grass can be 
necessary for functional applications such as rec fields, 
open play, and specific applications, it is important 
to apply it strategically where it matters most and 
mitigate excessive water usage in irrigation. 

Goal 2: Reduce maintenance burden for operations 
and associated cost. This is a critical factor to most 
clients who operate a development pace or provide 
amenities to a community. 

Challenge 2: While the reduction of maintenance 
burden is frequently mentioned as a goal, providing a 
sound solution grounded in reality only be achieved 
in collaboration with the operations team members. 
These folks live with the projects well after the ribbon 
is cut and everything is shiny and new—they know the 
facilities better than anyone. Their experience and 
knowledge of what makes parks and facilities run is 
invaluable and they should be part of early project 
discussions to help establish attainable goals. 
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PROJECT APPROACH 
We recognize the City of Grand Junction has 
committed an incredible amount of energy, time, 
and thoughtfulness to develop a desirable and 
attractive community for residents to live, work, 
and play, while also navigating the challenges of 
economic uncertainty, evolving employment needs, 
and increasing demands for a variety of services 
including park spaces, recreation opportunities, and 
amenities. Our integrated team of Architects, Urban 
Designers, and Landscape Architects are familiar with 
the challenges and distinct opportunities around the 
City and region from our history oq prior projects 
including Redlands Mesa Community, Fountain 
Greens, Gateway Canyons Resort, and others currently 
on the boards. 

As experienced park and urban designers, we 
understand the need to study and positively influence 
the relationship and connectivity of Whitman Park 
to the pedestrian core along Colorado Avenue 
and Main Street. We are committed to providing 
a regionally dialed approach to park design, 
landscapes, and structures, with a focus on durability, 
multi-functionality, style, efficiencies, and authentic 
placemaking. 

We have and will continue to study the below noted 
guiding documents and more to better understand 
the broad objectives to build upon those efforts to 
craft a thoughtful placemaking and values-based 
approach to Whitman Park's design. 

I 

I 
I 
I 

PROJECT UNDERSTANDING 
We understand that the Concept Design for Whitman 
Park includes the need for Project Management, 
Landscape Architecture, Architecture. Urban Design, 
Engagement, Civil, Structural, MEP, Irrigation, 
Transportation, and Costing support services. These 
ser\lices are anticipated to support the City's needs 
for a professional consultant team who can provide 
an inclusive and insightful engagement process; 
integrate the engagement input to an innovative 
design (conceptual through schematic); and, cost 
estimating to properly set the Whitman Park project 
to proceed forward into a Design/Build process in a 
separate contract. 

Whitman Park has served a variety of roles over its 
lifetime as the needs of the community have evolved. 
For several years, this park has been used by a smarl 
portion of the community and lacks the vitality and 
energy it once provided to the City and surrounding 
business district, as well as the further removed 
residential zones. Whitman Park's location is a critically 
important contributor to the potential for this park 
and the challenges it will face. We are deeply focused 
on the opportunities and constraints and what the 
strengthening of urban connections, intentional 
placemaking, iconic identification and signage, and 
thoughtfully crafted programming can provide to 
influence the success of Whitman Park. 

We assume the Crty will contract directly with their 
preferred professional services firms to obtain a 
Field Run Topographic Survey, Sub Surface Utility 
Investigation and Locations, and Geotechnical Soil 
Investigations. DTJ will collaborate with the City and 
your service providers to help inform on survey limits, 
informational needs, and timelines. 

We understand that Phase 7 is designed to about 30%. and that design will resume this spring with 
tentative construction slated for spring 2026. 

m 
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SCOPE OF SERVICES 
PHASE 1 EXPLORATION+ ENGAGEMENT 

Step 1.1 Kick-off Meeting and Site Walk 
This phase will serve as the formal project kick-off. 
DTJ will coordinate directly with the City to establish a 
kick-off meeting and site visit. The kick-off meeting will 
provide both our team and the City the opportunity 
to discuss the project background, contextual 
considerations, perceptions, short- and long-term 
goals, construction budget and methodologies, and 
the elements that will ultimately make the project 
successful During this time, we will also discuss the 
proposed strategy for the engagement process and 
fine-tune the strategy to best meet the needs of the 
project and community. 

After the kick-off meeting, we will walk the Whitman 
Park site and a few of the surrounding blocks. This 
is a critical site walk and requires the City staff's 
attendance to help inform the design team on aspects 
about the park and experiences in and around the 
park space. This additional depth of understand[ng 
through the lens of a highly local perspective is 
important to future design efforts. 

The information gathered from the meeting and site 
walk will be compiled in meeting minutes with a site 
analysis map and provided to the City. 

Participants: DTJ, River City+ City staff 
Duration: 1-day Site Visit; 3 days mapping and 
minutes 
Meetings: ( 1) Site Visit with City staff 
Deliverables: 
- (1) Site Analysis Map 

Meeting minutes 
City Responsibilities: Provide meeting location; 
attend the kick-off meeting and walking tour; 
provide DTJ with a workable version of the 
DPW plans In the appendix of the RFP to utilize 
as initial base plans until the survey is available. 
DTJ Responsibilities: Compile information from 
DPW for 1nit1al base map; review and study 
reports and plans; document meeting notes 
and site visit; develop Site Analysis Map. 



Step 1.2 Public Engagement Sessions 

Community Meetmg # , ; Base Information + 
Visioning 

The initial community meeting is part information 
sharing and gathering, part visioning study. We will 
first share a background brief on the 2015 Whitrnah 
Park conceptual plans and survey, the Site Analysis 
Mapping, City-provided Tree Survey and Protection 
Analysis, and a base plan of the project site and key 
surrounding contextual destinations. 

Once we have provided the audience with sufficient 
background on the site and contextual considerations 
to develop a base line understanding, we will move 
into a collaborative visioning process. This discussion 
is intended to be at a 30,000' view, focusing on the 
big picture of what Whitman Park could be for the 
community. What role should Whitman Park serve 
to the surrounding area and local community? How 
can Whitman Park compliment other parks within the 
overall system? How can we strengthen a connection 
between the park and Main Street? These questions 
and topics will help craft the community-led vision. 

Participants: DTJ. CivicBrand + City staff 
Duration: 1 day 
Meetings: (1) in-person community meeting 
City Responsibilities: Schedule, publicize, host, 
and participate in the community meeting 
DTJ + CivicBrand Responslbllitles: Provide 
base mapping, Site Analysis, and engagement 
materials; co-lead the engagement session; 
and compile findings and provide to City staff 
for review and input. 

Community Meeting #2: Visioning + Guiding 
Principles 

The second community meeting will recap what was 
shared and learned in the first meeting. We will review 
the initial visioning effort and provide an update on 
feedback received to date from the park and Main 
Street engagement, as well as the online survey. From 
this we will survey the room for new or additional 
inputs to the previous vision effort and begin the 
process of working toward a refined and solidified 
vision for Whitman Park. 

Once a general vision ;s established, we will develop 
the guiding principles for ·he park and design. This 
role is critical to enhancing the vision with clarity and 
definition, dictating intent to the design ream. Topics 
such as preservation of mature trees, reducing water 
consumption, utilizing local materials, enhancing 
wildlife or pollinator habitat, encouraging social 
gathering nodes, and many more will be in discussion 
as we work toward clearly defined principles to guide 
the next phases of engagement and conceptual 
design. 

Participants: DTJ, CivicBrand, City Staff 
Duratlon: 1 day, approximately 2 weeks after 
Community Meeting #1 
Meetings: (1) in-person community meeting 
City Responsibilities: Schedule, publicize, host, 
and participate in community meeting 
DTJ + CivicBrand Responsibilities: Provide 
base mapping, Site Analysis, and engagement 
materials; co-lead engagement session; and 
compile findings and provide to City staff for 
review and input. 
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Step 1.3 Stakeholder Engagement Sessions 

Stakeholder (Focus Group) Workshop #1-3: 
Conceptual Ideation 

While the public engagement is focused on the vision, 
big picture thinking, and guiding principles, the 
Stakeholder Focus Groups will participate in a series 
of interactive workshops where we encourage the 
participants to dream big. This is a critical step in the 
design process and requires an engaged audience. 
The community as represented in the focus groups 
are the authors of the park—we are simply serving 
as the editor of the story, pulling all the community 
pieces together. 

We will huddle into tables of 4 to 8 members, each 
with a base map, an assortment of potential program 
template cutouts, character imagery of potential 
programs, and drawing tools. We will lead a workshop 
exercise where each table is encouraged to utilize the 
potential program cutouts and drawing tools to define 
the various program elements onto the base maps 
and jot down ideas and thoughts on items they would 
like to see incorporated into Whitman Park. The ideas 
crafted by the community will be digitally recorded, 
compiled, synthesized, and documented for City staff 
and future reference. 

We recommend hosting all 3 focus group workshops 
in 1 day to aid the project timeline and reduce 
associated travel expenses. 

· Participants: DTJ, CivicBrand + City staff 
· Duration: 1 day to conduct all 3 focus group 

workshop sessions, approximately 1 week after 
Community Meeting #2 

· Deliverables: Engagement Findings Report at 
the end of the engagement process 

· City Responsibilities: Schedule, publicize, host, 
and participate in Focus Groups. 

· DTJ Responsibilities: Provide base plans and 
sketching tools; lead engagement sessions; 
and compile findings and provide to City staff 
for review and input. 

The participation of families with children, the 

unhoused community, local business owners, 

and City staff during the engagement 

process is imperative to the ultimate 

success of Whitman Park and bettering 

relationships between all user groups. We 

highly encourage the City to promote the 

involvement of these groups in community 

meetings. 

The public engagement process and 

evolution of design are intricately linked. 

We must employ a collection of methods 

during the engagement process to reach the 

maximum audience and solicit meaningful 

feedback from community members and user 

groups who may not typically participate. 

Community input is critical for us to be 

well-informed on the types of spaces and 

amenities desired, and for the final park 

result to be one the community is proud of. 

We will utilize a variety of tools as a wide net 

broadcast effort to solicit feedback from as 

many members as possible. These efforts will 

occur before and concurrent with in-person 

community engagement meetings and focus 

group stakeholder meetings. 

In the Scope of Services, we have outlined 

the public engagement process as it is 

presented in the RFP. However, based on 

our understanding of the City’s desire to 

thoroughly connect with the community, we 

have recommendated additional outreach 

outlined on page 52 and 53. 
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PHASE 2 CONCEPTUAL IDEATION 

Step 2.1 Conceptual Design 
Following the conclusion of the engagement 
efforts, we will take the feedback received from 
the community, stakeholders, and City staff input 
and develop two loose concept sketches and a 
diagrammatic layout of any architectural structures. 
The initia l concept sketches will be supported with 
character imagery and labels to key elements, and will 
be accompanied by a preliminary design narrative. 

Participants: DTJ 
Duration: 3 weeks 
Meetings: 1 meeting with City staff and Forester 
Deliverables: 
- (2) initial conceptual sketches with labels 

and supporting character imagery 
(1) Diagrammatic Architectural Layout Plan 

- (1) Preliminary Design Narrative 

Step 2 .2 Review Meeting with City Staff 
Following ·he submission of the two conceptual 
sketches, we will meet remotely with City staff to 
present the concepts, review, and receive feedback. 
From the discussion and review, City staff will 
determine the preferred concept plan to proceed 
with. 

Participants: DTJ + City staff 
Duration: 1 day, the meeting will be scheduled 
promptly following concept submission 
Meetings: 1 remote meeting 
Deliverables: Meeting minutes 

Step 2.3 Conceptual Refinement 
After meeting with City staff, we will take the preferred 
conceptual plan and feedback received to date to 
incorporate to a refined conceptual plan and design 
narrative. 

Participants: DTJ 
Duration: 2 weeks 
Deliverables: 
- (1) Final Conceptual Plan with labels and 

supporting character imagery 
- (1) Refined Architectural Sketch Layout 

Plan 
- ( 1) Refined Design Narrative 

Right: Examples ofconceptual ideation. 
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PHASE 3 SCHEMATIC DEVELOPMENT 

Step 3.1 Schematic Design + Cost Estimate 
Pending feedback received from City staff on the 
Conceptual Design Submission, we will promptly 
proceed into the production of a Schematic Design 
Package. With a compressed timeline, the City will 
need to move in step with us to perform a prompt 
review of the submission and provide us direction 
within three days. The Schematic Design Package 
will be accompanied by the Final Design Narrative 
inclusive of information from the entire design team 
along with a Cost Estimate developed by local 
General Contractor FCI Constructors. 

Our team recognizes the importance of the cost 
estimate in this process to the City and understands 
the estimate will be a critical tool in the evaluation 
of the project and appropriation of funding for the 
construction. As such, we believe it is imperative to 
have a General Contractor with local presence and 
experience as a member of the team. An opinion 
of cost from designers or even professional cost 
estimators will not provide a sufficient costing 
perspective on local trades and market factors at this 
stage in design. 

· Participants: Overall design team 
· Duration: 4 weeks (ideally 6-8 weeks) 
· Meetings: None scheduled, however, check-ins 

with City staff are anticipated 
· Deliverables: (1) Schematic Package including: 

–  (1) Illustrative Site Plan at scale 
–  (3) Perspective renderings 
–  (1) Refined Architectural Sketch Layout 

Plan at scale 
–  (1) Preliminary Hardscape Plan at scale, 

with dimensions, material and program 
callouts, and cut sheet details as necessary 

–  (1) Preliminary Planting Plan at scale, plant 
schedule, and details 

–  (1) Preliminary Signage Plan 
–  (1) Architectural Layout Plan at scale, 

with dimensions, material callouts, and 
elevations 

–  (1) Preliminary Tree Protection Plan at scale 
–  (1) Preliminary Utility Plan at scale 
–  (1) Preliminary Grading, Drainage, and 

SWM Plan at scale 

–  (1) Preliminary Civil Layout Plan at scale 
–  (1) Preliminary Lighting Plan at scale with 

lighting fixture(s) cut sheets details 
–  (1) Preliminary Irrigation Plan at scale with 

cut sheet details as necessary 
–  (1) Schematic Design Narrative inclusive 

of Landscape, Architecture, Urban Design, 
Structural, Civil, MEP, Irrigation, and 
Transportation input 

–  (1) Cost Estimate 

Step 3.2 Final Presentation 
DTJ will present the community engagement results, 
Final Schematic Package, Design Narrative, and 
Cost Estimate of Whitman Park to City staff and 
participate in a Q&A discussion. We will provide 
recommendations on a few critical action items, as 
well as next steps for consideration to the City to aid 
the continuance of the Whitman Park project. 

· Participants: DTJ + City staff 
· Duration: Scheduling at convenience of City 

staff 
· Meetings: (1) presentation of Final Concept to 

City Council and (1) presentation of Revised 
Final Concept to City Council 

· City Responsibilities: Schedule meeting with 
DTJ 

· DTJ Responsibilities: Present to City staff 
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SCHEDULE 
Note: The 12-week timeline of late-February to May 
15th noted in the RFP is a very quick pace with little to 
no room for delay or hesitation. While it is obtainable, 
the City should understand this expedited schedule 
will require tremendous coorcJination and focus 
on both the design team and City to be organized, 
forward thinking, and prepared in advance. 

Project Tasks 

For the betterment of the final product deliverable, 
DTJ recommends the City consider a expansion of 4-6 
weeks in the projecttimeline to allow more adequate 
time for the engagement and feedback loop, as well 
as sufficient time for City staff and stakeholders to be 
fully participating team members. 

February March April 

_~aj_ectM_anag_eme_m___llllllllllllll 
_P_h_a_s_e_1_Ex_ p_lo_r_a_t_io_n_+_ E_n_g_a_g_e_m_ e_n_t ___________._ ..l _____________ 

1.1 Kick-off Meeting and Site Walk 

1.2 Public Engagement Sessions 

1.3 Stakeholder Engagement Sessions 

Phase 2 Conceptual Ideation _IJ_I_I I 
2.1 Conceptua I Design 

2.2 Review Meeting with City Staff 

2.3 Concept Refinement 

Phase 3 Schematic Development l 
3.1 Schematic Design + Cost Estimate 

3.2 Final Presentation 
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Section 7.0. Solicitation Response Form 
RFP-5341-24-KF "Concept Design Services for Whitman Park" 

Offeror must submit the entire Form completed, dated, and signed. 

1) Lump Sum Pricing: $ 149,725 

. One hundred and forty-nine t housand 
Lump Sum Wntten: seven hundred and twenty-five Dollars. 

The City reserves the right to accept any portion of the services to be performed at its discretion. 

The undersigned has thoroughly examined the entire Request for Proposal and therefore 
submits the proposal and schedule of fees and services attached hereto. 

This Proposal is firm and irrevocabl.e for sixty (60) days after the time and date set for 
receipt of proposals. 

The undersigned Offerer accepts and agrees, in accordance with the terms and 
conditions contained in this Request for Proposal, that it is prepared, ready, and willing to 
perform and provide services as described in the attached Proposal if the same is 
accepted by the City. 

The undersigned Offerer acknowledges the right of the City to reject any and all Proposal(s) 
submitted and to waive any informality(ies) and irregularity(ies) therein in the City's sole 
discretion. 

By submission of the Proposal, each Offerer certifies, and in the case of a joint Proposal 
each party thereto certifies as to its own capability, that the Offer has been arrived at 
independently, without collusion, consultation, communication, or agreement as to any 
matter relating to the Proposal with any other Offerer or with any competitor. 

Prices in the Proposal have not knowingly been disclosed with another Offerer and will 
not be before award. 

• Prices in the Proposal have been arrived at independently, without consultation, 
communication, or agreement to restrict competition. 

• No attempt has been made nor will be to induce any other person or Firm to submit 
a proposal to restrict competition. 

• The individual signing the Proposal certifies that it is a legal agent of the Firm, 
authorized to represent the Firm, and is legally responsible for the offer with regard 
to supporting documentation and prices provided. 

• Direct purchases by the City of Grand Junction are tax-exempt from Colorado Sales 
or Use Tax. Tax-exempt No. 98-903544. The undersigned certifies that no Federal, 
State, County, or Municipal tax will be added to the above-quoted prices. 

RFP-5341-24-KF 
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• City of Grand Junction payment terms shall be Net 30 days. 

• Prompt payment discount of ____ percent of the net dollar will be offered. to 
the Owner if the invoice is paid within days after the receipt of the 
invoice. 

RECEIPT OF ADDENDA: The undersigned Firm acknowledges receipt of the Addenda 
to the Solicitation, Specifications, and other Contract Documents. 

State number of Addenda received: 2 

It is the responsibility of the Offerer to ensure all Addenda have been received and 
acknowledged. 

Submit a letter signed by the entity Owner or a Statement of Authority delegating authority 
to act on behalf of the Offerer. Before executing a Contract, the Offerer is required to 
furnish a completed W-9 form. 

DTJ DESIGN, Inc. Dave lgnatew, Vice President 
T or Printed) Authorized Agent, Title - (Typed or Printed) 

303.443.7533 
Au Telephone Number 

3101 Iris Ave, Ste. 130 dignatew@dtjdesign.com 
Address of Offerer E-mail Address of Agent 

Boulder, CO 80301 January 10, 2023 
City, State, and Zip Code Date 

m 
RFP-5341-24-KF 
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The undersigned Offerer proposes to subcontract the following portion of Services: 

Name, address, city, and state of Description of Service(s) Est. Value of 
Subcontractor to be performed Service(s) 

See below 

The undersigned Offerer acknowledges the right of the City to reject any Offers submitted and 
to waive informalities and irregularities therein in the City's sole discretion. 

By submission of the Proposal, each Offerer certifies, and in the case of a joint Proposal 
each party thereto certifies as to its own organization, that this Offer has been arrived at 
independently, without collusion, consultation, communication, or agreement as to any 
matter relating to this Proposal with any other Offerer or with any competitor. 

CivicBrand 
224 W Rainbow Blvd #122, Salida, CO 81201 Engagement $15,000 

River City Consultants 
215 Pitkin Ave #201, Grand Junction, CO 81501 Civil Engineering $14,965 

HCL 
5975 S. Quebec St #200, Centennial, CO 80111 Structural $4,150 

Bighorn Consulting Engineers 
386 Indian Rd, Grand Junction, CO 81501 MEP $5,350 

Hines 
323 W Drake Rd, Fort Collins, CO 80526 Irrigation $5,500 

LSC Transportat ion 
1889 York St, Denver CO 80206 Transportation $6,000 

FCI Constructors 
4015 Coriolis Way Frederick, CO 80504 Cost Estimating $2,760 

RFP-5341-24-KF 
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G. LEGAL PROCEEDINGS/ 
LAWSUITS 

DTJ DESIGN, Inc., CivicBrcmd, River City Consultants, 
Hines, LSC Transportation, and FCI Constructors have 
no lawsuits, legal claims, or demands against the 
company or any respective principals or officers. 

Bighorn Consulting Engineers had one legal 
proceeding in the past 5 years, initiated by the 
contractor on Grand Colorado Lodge in Breckenridge. 
The architect settled with the owner for perceived 
shortcomings in the architectura l design. 

HCL was involved in litigation on Central 70 with WSP. 
Their work was not under scrutiny-the litigatioh was 
settled. 



ENGAGEMENT STRATEGY+ 
FRAMEWORK 
The following provides an initial framework for how 
we envision the engagement process to unfold: 

ADDRESS SPECIAL EVENTS PERMIT+ 
UNHOUSED COMMUNITY IMPACT 

While our team is focused on the engagement of and 
design of Whitman Park, we believe it is imperative 
and a high priority for the City to address the Special 
Events Permit access condition before beginning the 
public engagement sessions. It is critical for the City to 
begin work to shift the narrative surrounding Whitman 
Parkto help influence positive and meaningful 
engagement. To aid in this process, we have 
respectfully provided a few recommendations below. 
Should our team be selected, we would welcome the 
opportunity to discuss further options and learn more 
about the City's strategies. 

In known locations where the unhoused gather, post 
informational posters detailing where the community 
can obtain critical services. 

Provide updates on the City website regarding the 
progress of the Resource Center, short- and long-term 
objectives for the unhoused community, and locations 
for support services. 

Before the first engagement session, use 30 to 60 
minutes at the meeting location to speak to the 
public on the status of the Resource Center progress, 
services currently available and associated locations, 
and strategies to aid the unhoused community, and 
be supportive of those groups who seek to support 
the unhoused population. 

Move the barricade back into the park space (internal 
lawn) to allow usage of the sidewalk on the park 
perimeter. This is a subtle move but one which can 
help to start shifting perception. 

PROJECT WEBSITE 

We recornrnerid that the City provide and maintain 
a project website for the project's duration. The 
intent for this website is to serve as the project's 2417 
communications hub, providing details and insights, 
goals and objectives, and survey and engagement 
opportunities. 

If the City prefers our team to provide the project 
website, we can do so at an additional cost of $7,500. 
This service is not included in the Lump Sum Fee. 

PARK + MAIN STREET ENGAGEMENT 
(ONGOING THROUGH ENGAGEMENT) 

We will develop engagement materials (posters, 
graphics, and banners) to be used on the current 
barricade at Whitman Park and around Main Street 
where pedestrians are likely to encounter the 
materials. Through QR codes within the engagement 
materials, we will begin to educate and solicit input 
and feedback from the community about what they 
would like to see In Whitman Parle This will initiate 
conversation, ease tensions about the closure of 
the park, and shift the focus toward collaboratively 
developing the plan for the new park thatconsiders 
all users, We will develop digital engagement 
materials to be shared with the City. We recommend 
that the City obtain printed versions of those 
materials (suitable for outdoor display) and post those 
engagement materials around the park barricade and 
Main Street. 

COMMUNITY SURVEY 

Based on the input gathered from the park barricade 
and Main Street engagement efforts, we will identify 
the main issues, themes, wants, and n_eeds for 
Whitman Park. Subsequently, we will develop a 
community,wide survey that will be distributed on the 
project website and accessible via the QR code on 
engagement collateral. We will develop the survey-
the City would be responsible for posting on the 
project website and monitoring results. 
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AT THE PARK ENGAGEMENT (ADDITIONAL 
SERVICES) 

We propose reopening for a day and running a 
public engagement event at the park, providing a 
fun, engaging, and interactive opportunity for direct 
engagement with the discussed space. We suggest 
using placemaking activities to test, validate, and 
gather feedback on specific concepts and ideas for 
the new park that have been collected during the park 
and Main Street engagement phase, the public survey, 
and the community and stakeholder focus groups. 

If the City would like to pursue this option, we can 
do so at an additional fee of $15,000 plus the cost of 
materials (an estimated $15,000-$25,000) depending 
on the level of placemaking and engagement at the 
event. This service is not included in the Lump Sum 
Fee. 

CONSIDERATIONS 
The below notes are considerations and 
recommendations for the City to provide efficiencies 
and cost-effective processes: 

TIMELINE 

The currently proposed 12-week timeline is a very 
quick pace for the effort needed to produce high-
quality deliverables. As noted earlier, while we can 
obtain the May 15th date, an expansion of 4 to 6 
weeks would allow better engagement and feedback 
opportunities, design study, and time for City staff to 
review and be full participants in the process. 

DESIRED ENGAGEMENT PROCESS 

Upon shortlisting, we recommend the City begin 
an internal review and discussion on the proposed 
engagement process and what the staff seeks to 
achieve. High-quality engagement processes rarely 
occur quickly. The engagement schedule will be the 
fundamental driving force to the overall timeline of 
the final deliverables. Once a team is selected (before 
a contract is even signed), the City and consultant 
team should start discussing the engagement strategy 
and identify key meeting dates to begin scheduling 
and publication. Additionally, the City should consider 
how to construct the focus groups for stakeholder 
meetings and begin to identify who and how many 
folks will be involved. 

SPECIAL PERMIT ACCESS 

The Special Permit Access and impacts to the 
unhoused community will influence the engagement 
process. We highly recommend the City work 
to strengthen the current relationship with the 
community and get out in front of this topic by sharing 
progress, short- and long-term plans, and support 
services. 

STAFF 

The City should identify their staff who will be involved 
in the engagement, design, and general coordination 
processes. With a fast-paced timeline, City staff 
participants will need to understand the urgency of 
the process—review and response/input to inquiries, 
reports, and design will be a high priority. 

PROFESSIONAL SURVEYORS 

The City should begin contacting Professional 
Surveyors (field run topography, surface expressions, 
and SUP investigation) to understand current 
scheduling and timelines. By the time a design team 
is selected, the City ideally would have a surveyor 
selected and scheduled for fieldwork to begin mid to 
late February. Also, consider the potential for weather 
delays in surveying at this point in the year. 

GEOTECHNICAL INVESTIGATION 

Similar to the Professional Surveyors but not quite 
as urgent is a geotechnical investigation of the site 
and report. During the pre-proposal meeting, the 
consideration to utilize the Geotechnical Report 
from Emerson Park was noted. While it could be 
somewhat helpful for initial assumptions in Concept 
and Schematic levels of design, soil types, plasticity, 
bearing capacity, groundwater, and a host of other 
important factors can vary greatly in a small area. 
Accordingly, and due to the liability associated, most 
professional engineers will not accept an off-site soils 
investigation as the basis for their on-site design. 
The City would be best served with a Geotechnical 
Investigation of the Whitman Park site to obtain 
the most well-informed engineering solutions for 
pavements and structures. This service will become 
important once the project moves from Schematic 
into Design Development and Construction 
Documentation. 
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GRAND JUNCTION + COOT GRAND JUNCTION + DTJ 

Upon the completion of conceptual design, we We would llke to build a mutual ly beneficial, long-
recommend a remote meeting between the City and term relationship with the City of Grand Junction and 
the CDOT local Permit Manager to share the intention serve as your trusted guide. We are open to right 
of the park design and talk through the necessary sizing the fee and scope to meet the needs of the 
permits and their current review timelines.Their work City, Please let us know of any informational needs or 
on 170B Phase 7 design is scheduled to resume this questions to support this proposal.Thank you. 
spring and should be considered in the advanced 
phases ofWhitman Park design and consideration 
for enhanced pedestrian and wheeled device access 
from Main Street. 

THE DTJ DIFFERENCE 

OTJ is an integrated practice of planners, 
architects, and landscape architects. 
We know what it takes to work together 
collaboratively so that the outcome of our 
efforts is always more than merely the sum 
of the parts. Rather than being considered 
merely multidisciplinary, the DTJ team's 

focus is to be intradisciplinary. 

Private sector involvement is vital in 
informing public sector community 
development strategies. Public sector 
clients appreciate that DTJ's extensive 
private sector developer experience 
brings specific knowledge of what wlll 
appeal to the development community 
when positioning a site for an RFP. To 
create a true public-private partnership, 
the publk sector's vision for a site must 
meet the expectations of the community 
they seive, and the development 
community must embrace that vision for 

the project's viability. 

DTJ's slogan is "Experience Creativity." 
Not only are we creative as a firm, but we 
also take our clients on journeys where 
they participate in our creative design 
process while exploring new ideas and 
innovative, executable solutions. Original 
ideas require practical strategies and that 
is exactly what we achieve in the plans we 

create and the placeswe design. 
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DESCRIPTIQNS (Continued from Page 1) 
The General Liabi lity, Automobile liabil ity, Umbrella/Excess insurance applies on a primary and non 
contributory basis. A Blanket Waiver of Subrogation applies for General Liability, Automobile Uabiiity, 
Umbrella/Excess liability and Workers Compensation. The Umbrella / Excess Liability policy provides excess 
coverage over the General liability; Automobile Liability and Employers Liabi lity. 

Please note that Additional Insured status does not apply to Professional liabil ity or Worke.rs· 
Compensation. 

Additional Insured: The City of Grand Junction, its. elected and appointed officials, employees, and 
volunteers 
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