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Vision

It’s Different Out Here.

There’s another side to Colorado. A land full of bold contrasts and 
seeming contradictions, where dry desert badlands tower over lush 
vineyards and fruit-laden orchards, an oasis quenched by the mighty 
Gunnison and Colorado rivers. Here a cool breeze sweeps down 
off the Grand Mesa, a flat-topped version of its Rocky Mountain 
self, chilling the valley floor before losing itself among the red rock 
canyons of Colorado National Monument. And there, in the midst 
of all this drama, sits Grand Junction delighted and inspired by the 

audacity of nature to be so bold. 

Grand Junction is Colorado’s Wine Country.
Dramatically Different.
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