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WHATISA ;
VISITOR & CONVENTION
BUREAU?

A visitor and convention burean is o
not-for-profit umbrella organization that
represents a city or uthan avea in the
sohicitation and servicing of all types of
traselers to tha city or area . . . whether
they visin for pleasure, bustiess o hoth,

It is the single ety that brings
together the interests of city goveirnment,
wade und civic associations, and

ndividual “wavel supphiers”- hoiels,
T motels, restaurants, attractions, local
wansportation - i bulding ouisde
visitor mraffic 1o the area.

Tounsm is an increasingly important
source of income and employment and
therefore warmmants & coovdmated snd
conceried effoit to make i grow, This
growth is best nuvtured by the vole a
visitor and convention bureau can play in
continually improving the scope and
calibet of senvices the city provides to
leisure and individual business navelers,
and corporate and association meeting
planners.

THE GRAND JUNCTION
" VISITOR & CONVENTION
BUREAU

The Visitor & Convention Bureau
began operartions as a division of the Ciny
of Grand Junction in January of 1990.
The Bureau is the City's haison between
potential visitors Lo the area and the
businesses that will host them. It acts as
an information clearing house,
convention management consultant and
promotional agency for the City.

A five niember seaff and the VCH
Board of Directors coordinate and
develop the yea ly macketing and sales
stralegivs used to siimulaie increases in
the number of mdwidual visitors und 1he
number of ineetings and conventions.

Key elements of the VCB's destination

. markeung program include:

8 Developuient of the new Visitor Centes,
A long tenn goal of the VCB has been
to develop and build a new Visitor
Center al a highly visible lucation on
Horizon Dewe. This goal will be realized
v early 14994 as the new Visitor Center
opens. It wili showcase Grand Junction's
many attractions and activilies, comain
the V'CB mavketing offices and he
operared with the help ot the VCB's 80
voluneetrs.

® Adhvertiming in nanonal and regional
media o gan nane recogninoe,
develop awareness and stimulate
fESponses.

® Printed matenal which is used to Jure
new visitors and assist them in making
resernvations and planming rheir
vacation.

a Working with national and intermational
travel writers 10 increase Grand
Juncuion’s exposuve.

. ;-

s Increasmg the number of towr groups 4
and meetings/conventions that the VCB
sohicits; providing services and acting as *

+ a liaison between area businesses and
groups unlizing Grand Junction.
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11. Profile

The Grand Junction Visitor & Convention Burcau (GJVCB) began operations on
January 1, 1990 as a departmcnt of the City of Grand Junction. The new department was a
result of the reorganization of the previously incorporated "Convention & Visitor Burcau”.
A 3% lodging tax, passed in a city-wide clection in Qctober of 1989, became the basis for
the new bureau's aperating capital.

The Visitor & Convention Bureau is one of Grand Junction's seven City
Departments and is comprised of a ninc member citizen advisory board appointed by City
Council. Each board member serves a three year temi. The board establishes VCB policics
and rcviews and makes recommendations on timely issues, marketing and advertising
programs.

The five member VCB staff is comprised of two divisions; Group Salcs and
Tourism Marketing. The staff consists of the Exceutive Director, Groups Salcs Manager,
Visitor and Convention Scrvices Coordinator, Administrative Sceretary, and Receptionist

The VCB operates and maintains a Visitor Information Center which is open 362
days a year utilizing over eighty volunicers.
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