l Grand Junction Visitor & Convention Bureau Performance Dashboard April 2016 |

4 . )
& GRAND JUNCTION Lodging Tax
COLORADO’S 170,000
WINE COUNTRY 150'000
130,000 \
110,000 DAY
90,000
Lodging Tax YTD 70,000
50,000
2016 S 298,569 30,000
10,000 = = = = = = =
2015 S 280,006 JAN FEB MAR APR MAY JUNE JuLy AUG SEPT oct NOV DEC
m 2016 67,569 62,697 72,009 96,295
Var S 18,563 2015 64,253 60,367 67,390 87,996 101,206 | 159,366 | 167,188 | 152,477 | 154,543 | 155,527 | 119,713 75,307
% Change 5.2% 3.9% 6.9% 9.4%
%Chg A\ 6.6%\_ )
( www.visitgrandjunction.com - Unique Visits )
Total YTD
70,000
2016 136,605
60,000
2015 155,324
50,000 o~
) %Chg  -12.1%
£ 40,000 /
(7]
S 30,000 5 :
20,000 1;} WAYSTOHAVE FUN
10,000
—2016 AN FEB  MAR  APR  MAY JUNE JULY AUG SEPT  OCT  NOV  DEC
€ 2015
( i it ) .. . .
Visitor Center Visits ( Visitor Type to Visitor Center - YTD )
2,400
2,100 M Out-of-State M In-State i International
1,800
1,500
[ 1,200
o 900 — 2016
S
@ 600 q
> 300
JAN FEB MAR APR MAY JUNE JuLy AUG SEPT ocT NOV DEC Total
W2016 292 339 631 751 2,013 2015
2015 375 474 935 1,193 2,977
k % Change | -22.1% | -28.5% | -32.5% | -37.0% -32A4%J \ )
- y -— N T 5
isitor Guides - Individual Requests : i i :
q Total YTD : Sales / Convention Services
2,000 .
1,800 2016 4,145 % of
B 7\ 2015 3,704 Current 2016 Goal  Goal
’ \ : :
1,200 @ 0, 0, . N
1000 i\\' %Chg  11.9% | sales Leads 46 97 47%
:gg — . : Front Range Sales Leads 8 15 53%
‘Z‘gg ~ ¢ Convention Servicing
’ * # of Groups 87 125 70% ¢
JAN FEB MAR APR MAY JUNE JULY AUG SEPT OCT NOV DEC : . H
: Economic Impact to Date* $ 1,277,883 .
\_ 2016 2015 3 . "Estimated from pastleadstha thegroup sale department has confirmed tisyear,

' The Bottom Line

— Lodging tax collections for April saw a 9.4% increase over the same period last year. This is the highest month of collections for April since
2008. Year to date we're enjoying a 6.6% increase over 2014 with high season just around the corner!

— The GJVCB Sales Team hosted the Quarterly Coffee on April 6th for all lodging sales managers and director of sales. The focus of the
meeting was on major events for 2016 which allowed event coordinators to partner with the lodging properties.

— Marketing and PR staff represented the GJVCB at a media reception in Austin, TX on April 21st. The event was hosted by the Colorado
Tourism Office and board member Josh Niernberg was the guest chef preparing local Colorado food.

— The GJVCB Sales Team hosted staff members from Canusa, one of the largest tour operators in Germany, on a familiarization tour on April
9th and 10th. The tour highlighted winter for non-skiers.
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