Visit Grand Junction Performance Dashboard

July 2017 YTD
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What's Happening

Visit Grand Junction Performance Dashboard July 2017

¢ Grand Junction was selected by the National Tour Association as one of the top 21 destinations in 2017 to be included in a Travel Planner that
will be sent to 20,000 tour operators this fall. The list includes both domestic and international destinations.

The Grand Day 2.0 Video is a follow-up project to the 2016, Grand Day CO video. Visit Grand Junction is the main sponsor of this project and
assisted with permitting and conceptualizing alongside GJEP and Vitality Films. Visit GJ will use the video in outdoor recreational promotions.
To view the video, go to http://granddayco.gjep.org/
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Visit GJ hosted three staff members from the Colorado Tourism Office for an official site inspection in preparation for the 2017 Governor's
Conference on Tourism on October 25th - 27th at Two Rivers Convention Center.
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USA Today is running a reader's choice competition on the best wine festival in America. Colorado Mountain Winefest is currently between
first and second place. Cast your vote online at http://www.10best.com/awards/travel/best-wine-festival-2017/colorado-mountain-winefest-

palisade-colo/
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