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Downloads 2017 4,313 2016 3,347 % Chg 29%

adnetwork/adtaxi, MTBR.com, 

Facebook, CO Life, co.com banners, 

myrockymountainpark.com

2.1%

Rolling 12 Mo. Avg:

Lodging Tax 2017 1,080,857$       2016 1,058,834$   3.2%
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% of
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Visitor Guide 

Requests 2017

$1,452,307

35%

% Chg

 PR Value: $563,875

 Publication Highlights:

8%

5.8%
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Colorado

3%

3%

4%

Grind TV, Culinary Colorado, 303 

Magazine, Basin and Range Magazine, 

Mountain Living, Heidi Town

Confirmed Leads 42

2016

California

Texas

Website Visits 504,615 % Chg

Advertising Public Relations

Impressions: 16,701,736  Impressions: 30,107,709

2016

8.4%2016

Contacts 3,773

YTD

Estimated Room Revenue

$1,695,725 

79.86$      % Chg

83.06$  

60.3%

2017 435,116 401,354 % Chg

Visit Grand Junction Performance Dashboard

Unique Visits

Avg. Daily Rate 2017

2017

2017

155

549,026

Groups & Event 

Servicing

27%

Est. Future 

Economic Impact

% Chg 201682.43$      

Visitor Center

Occupancy -0.1%62.4% 2016 62.5%

2.1%8.8%

% Chg
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The new Visit Grand Junction mobile Visitor Center has been out and about in September, both at Farmer's Market and local events such as, the 

Colorado Mountain WineFest and the Grand Junction Air Show.

Visit GJ is proud to announce the launch of four new videos focused on outdoor adventure and Downtown Grand Junction. To view them all, go to 

http://www.visitgrandjunction.com/videos

Visit Grand Junction again partnered with the Colorado Tourism Office on a paid Facebook post that ran August 31st through September 2nd with a 

focus to drive fall seasonal traffic based on local events. The post was served to 2.6 million people from Aspen to Chicago, which included Colorado cities 

and direct fly markets. 

Staff again worked with AAA Colorado on the annual wine trains from Denver to Grand Junction. The first trip was on September 23rd and the next 

group will arrive on October 15th. 

Visit Grand Junction Performance Dashboard September 2017

Visit Grand Junction marketing staff was busy working with and hosting media outlets in September including a French group of journalists on 

September 10th - 12th and Budget Travel Magazine on September 14th - 15th.  
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