Visit Grand Junction Performance Dashboard

March 2018 YTD
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What's Happening

& The Colorado Tourism Office was in Grand Junction on March 8th and 9th to conduct two partner educational seminars, one of which was titled
"International Seminar 101" to help guide partners on how to best service our international visitors throughout the year. The other seminar prepared
partners for the upcoming IPW Tradeshow in Denver in May.

& The first Downtown Restaurant Week was a success with 15 restaurants participating. Visit Grand Junction was one of the sponsors and marketed this
event through a combination of targeted online & social ads, as well as through our website and targeted Get Smart Content.

€ The Visit GJ Director attended the DMA West Tech Summit in Spokane, WA on March 21st - 23rd to gather new tactics, technologies and insights to
enhance our destination marketing program.

@ Visit GJ staff attended the Denver Travel Adventure Show at the Colorado Convention Center on March 24th & 25th. Over 10,000 travelers and agents
were in attendance and over 600 visitor guides were distributed.
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Current Advertising

OVER 70,000 SQ. FEET OF MEETING SPACE.
AND ENDLESS VIEWS TO ENJOY.

New Thals Grand.

300 LAKES AND 2 RIVERS TO FLOAT.
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